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ABSTRACT:- The aim of this research are to investigate the relationship between Entrepreneurship 

Orientation, 4AS, and SERVMO to Hotel Performance, Study of Hotel Performance In East Kalimantan, 

Indonesia. The population object of this study is the entire Manager at Star Hotel, located in East Kalimantan. 

The overall number of hotel star is as much as 49 hotels with certification that valid until 2014 at the Central 

Executive Board of the Association of Indonesian Hotels and Restaurants (BPP-IHRA) East Kalimantan. A total 

of 49 star Hotels (49 Manager) are noted as samples. In this study, people who are willing to be sampled is as 

much as 43 General Manager (43 Hotels Star). Then the number of samples in this study were selected by 43 the 

General Manager. The analysis showed that (1) the entrepreneurial orientation to a market orientation services 

(SERVMO) in East Kalimantan, the hospitality industry has the significant effect, (2) entrepreneurial orientation 

positive and significant impact on the 4As in the hospitality industry in the province of East Kalimantan, (3) 4As 

positive and significant impact on the performance of the hotel hospitality industry in East Kalimantan province, 

(4) the influence of entrepreneurial orientation lines on the performance of the hotel, which is mediated by the 

4As obtained positive and significant coefficient, (5) the influence of entrepreneurial orientation lines on the 

performance of the hotel, which is mediated by the market orientation of service (SERVMO) coefficient values 

obtained are significant. The findings of this study prove the role of the framework of the 4As in the 

development of the concept of Tourism Marketing Responsible (Responsibility Tourism Marketing) toward 

superior performance in the tourism industry, especially industry hospitality in East Kalimantan. Research on 

4As this study broaden the scope of customer value assessment framework to encourage market orientation 

strategy of the company. The results of this study indicate that entrepreneurial orientation SERVMO, and 4As to 

source capability in strengthening the role of human resources entrepreneur in the industry, the tourism, 

especially the hotel industry as a resource that is unique and is something that is valuable, cannot be imitated 

perfectly, born of civilization and cultural roots of East Kalimantan Province and has the values of business 

ethics towards superior performance. 

 

Keywords:- Entreprenurship Orientation, 4AS, SERVMO, Hotel Performance 

 

I. INTRODUCTION 
Tourism industry in East Kalimantan should be appropriately prepared and managed in capturing every 

opportunity and develop it optimally. If it is viewed from the perspective of demand, the business opportunities 

must be supported by the company with good performance. Glancey (1998), defines the performance is referring 

to the level of achievement or performance of the company within a specific time period. The performance of a 

company is crucial in the development of the company. The company's goal is basically to maximize the value 

of the company which is reflected in the various measures of performance in the organization. Performance can 

be seen on the company's profitability and development (growth) rate of sales. While Sainaghi, (2010) through 

the meta-analysis is based on an international journal published in the period of last 20 years related to 

hospitality management, tourism and services management and use of the hotel industry as an empirical basis 

successful grouping the five factors most commonly used to predict the performance of hotels, those are strategy 

; marketing; organization; production; and IT. 
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Internally, the company‘s marketing problems (e.g. service quality standards, the demand for products 

or services, the lack of variety of products, the implementation of promotional activities and price competition). 

Shieth, (2003), explains that the marketing process at least should be able to focus on the "4As", which are 

(Accessibility, Afforbility, acceptability, and Awarness) the event that finally makes marketing activities 

directed and finally causes the consumers to be more success with the tools that are available for promotions. In 

other words 4A is intended for the purpose of comparison with 4P focusing on the "implications". While 

Nezakati, et al (2011), describes the "4As" is more customer oriented as defined by the customer standpoint, this 

model summarizes by saying that the "4As" focuses on what has happened to the customer in the context of a 

marketing success. "4As" include: Awareness, Affordability, Acceptance and availability. 

Externally, the government's efforts to cultivate tourism marketing, especially in the province of East 

Kalimantan, although from year to year continues to reform, but have not been fully favorable, the lack of 

information relating to science and technology, aspects of capital, quality of service and limited access to 

markets and information and causing the tourism marketing process is competitive both national and 

international market do not have the ability to compete yet. 

This phenomenon proves that the growth of the tourism industry in East Kalimantan has a fairly low 

figure, the cause of some of the constraints that faced by the tourism sector industry, allegedly because of weak 

entrepreneurial character role of stakeholders in managing tourism marketing. This is consistent with the 

statement of Scarborough & Zimmerer, (2008), that increasingly complex due to the low performance of the 

industry which are generally more predominant due to the use of traditional technology, lack of capital and lack 

of managerial aspects of the weaknesses in management, weaknesses in decision making, poor the quality of 

human resources, business scale, and the lack of experience and lack of supervision that have an impact on 

unsuccessful entrepreneurship activities, while entrepreneurship is the result of discipline and the systematic 

application of creativity and innovation in meeting the needs and market opportunities. 

One of the main goals of the business owner is to achieve superior performance. Various studies have 

previously shown strategy formulation and implementation is a key factor in achieving this goal (Chathoth and 

Olsen, 2007). Many hoteliers develop competitive strategy which is aimed at securing a strong market position 

and achieve profitability. In line with the approach of Barney (1991), competitive strategy as typically defined 

by assessing internal resources (i.e tangible and intangible assets and the ability of the organization). 

The aim of this research are to investigate the relationship between Entrepreneurship Orientation, 4AS, 

and SERVMO to Hotel Performance, Study of Hotel Performance In East Kalimantan, Indonesia.  

 

 

II. LITERATURE REVIEW 
Strategic management is related with the relationship between the key variables- environment, 

organizational structure, culture, life cycle stages, strategy and performance. Higher performance as a result of 

alignment with internal and external context is one of the expected outcomes of an effective strategy. When a 

company develops a match between core competencies and opportunities in the external environment, it is 

aligned properly to the environment. Strategic management calls for companies to establish and exploit 

competitive advantages in the context of a particular environment. Tse and Elwood (1990) showed that the 

company's strategy, management style and characteristics of the organization's leaders to change with the 

transition through the life cycle. As companies grow larger, their ability to be flexible and innovative can be 

hindered because of the size and success. Many large companies also might have lost the entrepreneurial spirit 

(Echols and Neck, 1998, in Jogaratnam, Yick, Tse, 2006). 

 

2.1. Company performance  

The current situation in the hospitality industry is characterized by increasing competition and 

consequently demanding operational decision-making processes are effectively informed enough performance. 

As a result, all of the different services play an important role in the organization of the hotel should be analyzed 

and their performance is measured. This applies to future services such as direct customer relationship 

management, and services such as facilities management rear, which took place without any direct interaction 

with the customer but have the same level of importance (Gomez et al., 2008). In any case, there is an increasing 

need for performance measurement and management tools that facilitate the development of organizational 

strategy and assessing the success of organizational goals (Cruz, 2007, in Zigan and Zeglat, 2010: 598-599). 

Based on the measurement of the performance of the hotel industry litelatur earlier, this study adapted the five 

indicators of measurement includes the company's profitability; occupancy rates and customer growth, 

assessment of customer satisfaction and customer retention. 
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2.2. Entrepreneurial Orientation / EO 

 In the academic world, the extent of entrepreunial companies are often referred to as "entrepreneurial 

orientation" it (EO). The most widely used definition of EO based definition of Miller (1983), further developed 

by Covin and Slevin (1989), and many others, and coupled with Lumpkin and Dess (2011). This 

conceptualization has been used in more than 200 studies focusing not only on entrepreneurship, but starting 

from the management and marketing. 

Entrepreneur or entrepreneurship is a social process depends on the context in which individuals and 

teams create wealth by bringing together a unique package of resources to take advantage of market 

opportunities. Entrepreneurship relates to the identification of opportunities and creates a set of resources which 

can be utilized different opportunities (March & Simon, 1968). 

 

2.3. Market Orientation / MO 

This is a measure of the behavior and activities that reflect the implementation of the marketing 

concept. Ironically, despite the marketing concept has been developed in the decade of the 1950s, only in the 

decade of the 1990s empirical studies are under way to examine the impact of the marketing concept to strategy 

and business success. Pioneer primarily Kohli and Jaworski (1990, 1993) in their article "market orientation: the 

construct, research propositions, and managerial implications" and "market orientation: antecedents and 

consequences", as well as Narver and Slater (1990) in the article "The effects of market orientation on business 

profitability "As mentioned by Martin Consuegra and Esteban (2007), market orientation involves the 

implementation of the marketing concept. This concept facilitates the company's ability to anticipate, react to 

and take advantage of changes in the environment, resulting in superior outcomes (Shohamet al., 2005). 

 

2.4. Service-driven Market Orientation (SERVMO)  
 According to Voon (2006), Organization of services is creating value for customers through a variety 

of performances each market and / or activities. However, the behavior of these services and activities should be 

market oriented. The marketing concept and market orientation of contemporary theories and measures play an 

important role in improving the quality of service and management can be put into developing construction 

market orientation of the pro-services, and embedded with the required service behavior and culture. SERVMO 

is a form of beliefs, behaviors, and cross-functional processes on a serious focusing continuously and 

comprehensively understand, disseminate, and meet the needs of current and future target customers, to service 

excellence. 

 

2.5. 4As Marketing Mix.  

 Tourism business is a business man, culture and lospitality, requires human resources and skills posis 

proper job. According to Hasan, (2015), explains that marketing is a business strategy, especially in terms of: (1) 

Designing and providing product offerings to fulfill the needs and desires of customers, (2) Directing the focus 

of consumers to buy products, (3) Allocation of resources in achieving business purposes, (4) Avoiding vanity-

sian time and money in developing and producing a product. 

 

2.6. Research Hypothesis:  

(1)  Orientation Entrepreneurship significant effect on SERVMO,  

(2)  Orientation Entrepreneurship significant effect on the 4As,  

(3)  Orientation Entrepreneurship significant effect on performance,  

(4)  SERVMO significant effect on performance, (5) 4As significant effect on performance,  

(5)  Orientation Entrepreneurship significant effect on performance through the 4As,  

(6)  Orientation Entrepreneurship Through a significant effect on a SERVMO performance.  

 

III. RESEARCH METHODS 
The population object of this study is the entire Manager at Star Hotel, located in East Kalimantan. The 

overall number of hotel star is as much as 49 hotels with certification that valid until 2014 at the Central 

Executive Board of the Association of Indonesian Hotels and Restaurants (BPP-IHRA) East Kalimantan. A total 

of 49 star Hotels (49 Manager) are noted as samples. In this study, people who are willing to be sampled is as 

much as 43 General Manager (43 Hotels Star). Then the number of samples in this study were selected by 43 the 

General Manager. 

Variables Measurement are as follows: (1) measurement of entrepreneurial orientation refers to the 

study of Lumpkin and Dess (1996); EO measurements using five dimensions that are generally used by 

Tajjedini (2010); Lumpkin, et al (2010); Boso, Story and Cadogan (2013); Anderson, Eshima (2013) is based on 

the measurement model Covin and Slevin (1989) include innovativeness, proactiveness, risk taking, competitive 

aggressiveness and autonomy. (2) Measurement of adapting research SERVMO Voon (2006) with six 

measurement dimensions include customer orientation, competitor orientation, interfunctional orientation, 
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performance orientation, long-term orientation, and employed orientation. (3) 4As measured based on four 

dimensions include accessibility, affordability, acceptability and awareness (Sheth, 2003; Anderson, et.al 2007;, 

Nezakati, 2011) (4) hotel industry performance is measured based on five indicators of measurement includes 

the company's profitability; occupancy rates, customer growth, customer satisfaction assessment and customer 

retention. The analysis technique used is Structural Equation Modeling (SEM) with the help of the program 

SmartPLS. This is done because the model in this study is a model of causality (relationship / influence causal), 

then to test the hypothesis used test equipment Structural Equation Model (Structural Equation Model - SEM). 

 

IV. RESEARCH RESULT 
All instruments used in this study met the criteria or eligible to be used in the overall measurement of 

latent variables which are: entrepreneurial orientation, SERVMO, 4As and Performance Hotel that has good 

validity and reliability or high reliability. Results of the evaluation of convergent validity and discriminant 

validity of the indicators or variables as well as the composite reliability and Cronbach alpha for the indicator or 

variable, it can be concluded that the indicators as a measure of latent variables, each of which is a valid and 

reliable measure. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 2. Path Diagram Structural Model PLS Aligoritm 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 3. Structural Model PLS bootstrapping Tracks 

 

Testing the hypothesis influence on SERVMO entrepreneurship orientation, entrepreneurial orientation 

of the 4As and entrepreneurial orientation of the performance can be seen in the test results between the study 

variables other than indicated by path coefficients and t-statistics, can also be seen in the diagram lines.  
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Table 1: Coefficient Line and Direct Impact Hypothesis Testing 

Variable Coefficient 

Line 

T Statistics 

> (1.960) 

Explanatio

n Exogenous Endogenous 

Entrepreneurial orientation SERVMO 0.917 35.480 Significant 

Entrepreneurial orientation 4As 0.875 24.946 Significant 

Entrepreneurial orientation 
Hotel 

performance 
0.224 2.110 Significant 

SERVMO 
Hotel 

performance 
(0.945) 4.755 Significant 

4As 
Hotel 

performance 
1.556 9.102 Significant 

Source: Data processed, PLS Output 

 

Testing the hypothesis indirectly (mediation) on the effect of entrepreneurial orientation on 

performance through the 4As, and the influence of entrepreneurial orientation on performance through 

SERVMO can be seen in the table that has been presented. This testing is done through Sobel test. 

 

V.  DISCUSSION 
5.1. Orientation influence on SERVMO Entrepreneurship;  

The analysis showed that the path coefficient influence entrepreneurial orientation to a market 

orientation services (SERVMO) in East Kalimantan, the hospitality industry has the significant effect. The 

findings showed that the implementation of entrepreneurial orientation is good then the market orientation of 

service (SERVMO) the better. The results of the theoretical study of empirical studies of the results of this study 

proved that the two strategic orientations that entrepreneurial orientation and market orientation services have 

the same contribution in improving the business performance of the hospitality industry. Hence it is needed for 

the perpetrators of the hospitality industry in East Kalimantan to implement the integration of good 

entrepreneurial orientation. The results of this study, if being examined from the empirical fact that the 

integration of the services market orientation; is perceived quite well by the perpetrators of the hospitality 

industry in East Kalimantan. This may indicate that the market orientation of service (SERVMO) is reflected by; 

customer orientation, competitor orientation, orientations functional, performance orientation, long-term 

orientation and the orientation of the employees has been implemented well, but needs to be improved by the 

perpetrators of the hospitality industry. 

These findings are in contrast to the studies from Sinkula and Baker (2009) who states that the 

entrepreneurial orientation and market orientation are the two concepts are related, but different effects on 

performance. Entrepreneurial orientation reflects the extent to which the target company's growth triggered by 

identification and exploitation of untapped market opportunities. Instead of market orientation reflects the 

impact of the company's strategic market planning resulting from the implementation of customer and 

competitor intelligence. Companies must continue to encourage employee innovation / business units to act in 

problem solving, finding creative solutions, and develop new products and services through the support of new 

ideas and experiments. Innovation can be successful if companies implement the three unities of methods to 

develop or adopt new products, new services, or new processes. The hospitality industry in East Kalimantan 

should be able to fix to improve internal processes. For example, in response to increasingly advanced IT use it 

is necessary to ease service through information technology (IT) to access the services of hospitality, ease of 

payment, and held a variety of new service programs that may be characteristic of each hotel. 

 

5.2. Entrepreneurship Orientation influence on the 4As.  

These results indicate that entrepreneurial orientation positive and significant impact on the 4As in the 

hospitality industry in the province of East Kalimantan. The study's findings are supported by the empirical fact 

that the implementation of good entrepreneurial orientation, the presence of the 4As, the better. While 4As 

based on the perception of respondents considered most important and priority is the availability (accestability) 

and affordability in hospitality industry. Hasan, (2015), customer satisfaction in tourism is strongly influenced 

by the manner and level of service (hospitality), which was delivered in physical appearance and personality 

business. Thus, marketing becomes how to reach the tourist potential market that carried out effectively; (1) 

Adopt a strong customer orientation, includes research on a regular basis, (2) allocate sufficient resources, (3) 

To develop a marketing plan and update it regularly. 

These results reinforce the theory of Kotler and Keller, (2009), generally defined marketing 

management is the art and science of choosing target markets and getting, take into sustaining, and growing 

customers through the creation, delivery and communication of superior value to customers. This definition is 

broad and general definition of marketing is mainly due to Kotler (1969) who believes that the general 
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principles will apply to the marketing of products, services, people, and places (a tourist destination). Martin, 

(1989); Morrison, (2010), there are some areas where the planning and management of tourism marketing needs 

to get a feel and a special emphasis, as follows (1) Human resources and quality control, (2) demand that 

fluctuates while offers are stiff (rigid). (3) Impact on society and the environment. (4) The involvement of 

institutions/non-business organizations. (5) Planning Coordination. 

The review of theoretical and empirical studies proves that the implementation of entrepreneurial 

orientation will be better when supported by the presence of the 4As in business development, strategic steps 

that must be done according to the perception of actors hospitality industry is to integrate creative, innovative, 

and action and the role of the 4As in the enterprise, mobilizing resources power (employees, customers, capital, 

method) with the right to increase the competitiveness of enterprises. This research shows that the need for 

innovation, proactive, risk-taking, competitive aggressiveness and autonomy which is owned by the hospitality 

industry in the variable reflects the entrepreneurial orientation. 

Entrepreneurship Orientation influence on the Performance Hotel. Results of the analysis of 

entrepreneurial orientation variables on the performance of the hotel showed a positive and significant impact. 

Thus the results of this study can prove empirically that the higher the entrepreneurial orientation will improve 

the performance of the hotel. These results indicate that entrepreneurship orientation was able to explain 

variations in changes in the performance of the Hospitality Industry in East Kalimantan. 

The results of this study reinforce and consistent with previous research was conducted by some 

researchers, those are Miller (1983), Wiklund (1999), Lee & Tsang, (2001), Vitale & Miles (2002), Lim (2002), 

the Holy (2008) , Etcbarne, et al, (2010), Riana (2010) who found a significant positive influence of 

entrepreneurial orientation on performance. Fairoz & Hirobumi (2010), that the orientation owned 

entrepreneurial important factor is the attention to business growth. (Knight, 1997), EO has relevance to 

improve the company's performance is widely accepted (Rauch et al., 2009; Chest and Watson, 2013). 

Companies with display EO behavior stimulated by looking for high return (Zahra and Covin, 1995; Li et al, 

2008); In order to promote and maintain the company's competitive strength (Knight, 1997; Covin and Miles, 

1999, Dada and Watson, 2013). This means that implementation of good entrepreneurial orientation can 

enhance business growth and provide opportunities to increase organizational performance. 

The study's findings differ from the study Steward, Carland, Watson and Sweo (2003), Chadwick et al. (2004), 

Sangen (2005), Hughes and Morgan (2007), Herman, et al, (2010), showed a negative influence on the 

performance of entrepreneurial orientation. Furthermore, Chadwick et al. (2004) demonstrated entrepreneurial 

orientation does not significantly influence the company's business performance bank with samples of 535 

employees, Walter et al. (2006) found no direct relationship between EO and sales growth, sales per employee, 

or achievement gains, while Tang et al. (2008) found a nonlinear relationship between EO and performance 

(Chest and Watson, 2013: 794). Although some recent literature like Zhang and Zhang (2012); Todorovic and 

Ma (2008); Jogaratnam and Tse (2006); Chest and Watson, (2013); and Henri Hakala, (2013) found that the 

effects of entrepreneurial orientation on profitability but there are still differences in research Walter (2006) and 

Tang (2008) showed that the EO relationship with performance still needs to be reconfirmed. 

Based on the actual condition of the respondents perceived the measurement and evaluation of 

performance variables hotel in the Hospitality Industry in East Kalimantan, it can be concluded that the 

contribution is the dominant customer retention and occupancy rates but its implementation has not been done 

properly. It is seen and empirical facts profitability and occupancy rates are considered the most priority or 

precedence in the achievement of corporate performance. The findings of this study indicate that the 

implementation of good entrepreneurial orientation can improve performance. This supports the theory Wiklund 

& Shepherd (2003) that the innovative capabilities, proactive, and risk-taking are both in the process of 

integration of entrepreneurial orientation can improve business performance. 

SERVMO influence on the Hotel‘s Performance; Results which are obtained by analysis of the market 

orientation of service (SERVMO) a significant negative effect on the performance of hotels in the hospitality 

industry in East Kalimantan. It is supported by the empirical fact that the better orientation, the services market 

is expected to further increase performance. These findings reflect that the implementation is generic 

(thoroughly) maximally not been able to improve the performance of the hospitality industry in the province of 

East Kalimantan. The main priority of service that reflected market orientation with customer orientation, 

competitor orientation, the orientation of the employees will be able to improve the competitiveness and 

performance of the hospitality industry in East Kalimantan and will be able to face a volatile market 

(turbulence). 

Other studies such as Ramayah, Samat, and Lo, (2011); Voon, (2006) also supports this finding. Voon 

(in 2006) of the Malaysia test and validate the instrument orientation services market (SERVMO). Ramayah, 

Samat and Lo (2011) found that market orientation has a significant impact on organizational performance and 

quality of service. Also, the quality of services has a significant effect on the performance of the organization. 

This study found that the quality of service partially mediates the relationship between market orientation and 

organizational performance. Riana, (2010), that the market knowledge, the dissemination of market information, 
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can improve their competitiveness and performance. Meaning: that the implementation of market orientation 

services reflected through customer orientation, competitor orientation, and effective employee orientation can 

improve performance. Glancey, (1998) suggested performance measurement is a level of achievement or 

performance of the company within a specific time period. 

In relation to the performance, the effect of market orientation on organizational performance despite 

widely researched but still raises many doubts. Other researchers such research Kirca et al, (2005); Shoham, 

et.al (2005); Nerver and Slater (1990) believes that by adopting a market orientation, can lead to positive 

performance results. The concept has been established and empirically validated as a way to improve 

performance and can be a strong competitive advantage (Porter, 1980; Day, 1990). On the other hand, there are 

some studies that show that market orientation is not only a viable strategic orientation and other orientations 

can therefore contribute to improving the company's performance (Hult and Ketchen, 2001). 

This study supports a wide range of results of previous studies, such as meta-analysis showed that the 

more market-oriented organizations tend to be more innovative, and have greater customer loyalty and better 

financial performance (Kirca et al, 2005). Another empirical study period as Camarero (2007) and Gounaris et 

al. (2003), suggests that market orientation is positively related to the quality of service consistent with the 

research findings Lam, et.al (2012). In other words, market orientation and significant positive effect on the 

quality of service. Market-oriented company has the ability to understand their target market better. 

 

5.3 4As influence on the Hotel Performance.  

The analysis results obtained 4As positive and significant impact on the performance of the hotel 

hospitality industry in East Kalimantan province. It is supported by the empirical fact that the existence of the 

4As the expected performance increase. This finding reflects that the implementation of the 4As reflected by the 

accessibility, affordability, acceptability and awareness can improve competitiveness and performance in the 

hospitality industry in the province of East Kalimantan to face a volatile market (turbulence). 

Many experts see the "4As" as a means to meet the needs of Industry (Prahalad, 2004; Kashyap and 

Raut, 2005; Anderson and Biliou (2007). The approach models were created by the 4As Jadgish Shethand N. 

Shah in 2003 (Nezakati et al., 2011), the research model"4As" Avaliblity, Affortability, acceptability, 

Awarness) adaptation of (Anderson & Billou 2007; Debelak, 2013), Nezakati, et.al; (2011). Sarah Bowyer, et.al, 

(2009), Kamonwan Petchot 2011, Irina Dinica, Damien Motteau, (2012). According to Nezakati, et.al, (2011), 

"4As" is more customers oriented as defined by the customer standpoint, in short this model by saying that the 

"4As" focuses on what has happened to the customer in the context of the success of marketing. "4As" include: 

Awareness, Affordability, acceptance and availability. 

Research findings indicate that the acceptability and affortability are able to increase customer 

retention, and the occupancy rate of the hospitality industry in the province of East Kalimantan. It means 

implementation of the 4As internally influenced by the perception of the hospitality industry players in terms of 

implementing responsible tourism marketing strategy (marketing tourism responsibility). Acceptability: extent 

to which the amount of the company's product offerings to meet and exceed customer expectations. This has two 

dimensions: acceptance of functional and psychological acceptance. Affordability: the extent to which 

customers in the target markets are able and willing to pay the price of the product. This has two dimensions: 

economic affordability (ability to pay) and affordability psychological (willingness to pay). Accessibility: the 

extent to which customers can easily obtain and use the product. This has two dimensions: availability and 

convenience. Awareness: the extent to which customers were informed about the characteristics of the product, 

was persuaded to try it, and, if it happens to be reminded to repurchase it. According to Martin, (1989); 

Morrison, (2010) Tourism products contain elements of services and services (services) are great. The nature of 

services that are not shaped (intangibles) and quality of service that is hard standardized (variable) making 

factor and quality control services provider became largely determine the success of marketing of tourism 

products. The facts show the importance of the implementation of responsible tourism marketing strategy in the 

context of the 4As on the performance of the hospitality industry in East Kalimantan, which is indicated by the 

accessibility, affordability, acceptability and awareness as the carrying capacity of the hospitality industry 

performance improvement. 

 

5.4. Orientation influence on the Performance through Entrepreneurship 4As.  
Based on the results of the analysis of the influence of entrepreneurial orientation lines on the 

performance of the hotel, which is mediated by the 4As obtained positive and significant coefficient. These 

findings imply that the entrepreneurial orientation can improve the performance of the hotel, and through the 

implementation of good 4As, the hotel's performance will increase. It means that the entrepreneurial orientation 

which is reflected by a proactive attitude, agresitas competitive and risk-taking entrepreneurs / employees / 

business unit will create 4As are reflected through acceptability, affortability and accestablity so as to increase 

the performance of hotels in the hospitality industry in the province of East Kalimantan. The findings of this 

study could provide empirical evidence that the 4As an intervening variable and function mediate 
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entrepreneurial orientation on performance partially. Thus it is a reference in considering the importance of the 

4As, and continuously innovate and proactive in improving performance. 

These findings support previous research, Wong, (2012) an understanding of what makes or new 

products by exploring the impact directly and indirectly from the three-dimensional entrepreneurial orientation 

(EO) - innovation, risk taking and proactive on product excellence and the success of new products (New 

Product Success). The results showed that all three dimensions of EO and product advantages which are 

antecedent NPS. This study confirms that the three-dimensional relationship between EO and NPS mediated by 

the excellence of the products and the relationship between risk taking and products Advantages moderated by 

innovation and proactive. Zhang and Zhang (2012) in his research through a survey of small and medium 

enterprises (SMEs) in the north-east of China, it was found that the entrepreneurial orientation (EO) has a 

positive effect on business performance, and the ability of the network (NC) can significantly moderate the 

relationship between entrepreneurial orientation and business performance. 

These findings also reinforce the theory of entrepreneur oriented (Zimmer and Scarborough (2005), 

that the entrepreneurial orientation encourages entrepreneurial conduct activities in process management such as 

planning effort. Orientation entrepreneurial and 4As together either intentionally or unintentionally through 

innovation and creative ideas which are embodied by businessmen or implemented to achieve performance 

goals. The management should be able to continue to encourage this autonomy in the form of an opportunity of 

employees to participate in the development of marketing programs; so as to create a climate of participatory 

and challenging process. Thus, employees are expected to be involved and participate in activities related to the 

company's marketing programs. 

 

5.5. Orientation influence on the Performance through Entrepreneurship SERVMO;  

Based on the results of the analysis of the influence of entrepreneurial orientation lines on the 

performance of the hotel, which is mediated by the market orientation of service (SERVMO) coefficient values 

obtained are significant. These findings imply that the entrepreneurial orientation has not been able to 

maximally improve the performance of the hotel, through the implementation of market orientation services 

(SERVMO) overall good. It means that entrepreneurship orientation reflected with a proactive attitude, agresitas 

competitive and risk-taking businesses have not been able to optimally create 6 essential components in 

orientation services market in generic (overall), the competitor orientation, customer orientation, functional 

orientation, performance orientation, the orientation period the length and orientation of employees. But from a 

market orientation services (SERVMO) are reflected through competitor orientation, functional orientation and 

the orientation of employees can be a priority so as to improve the performance of hotels in the hospitality 

industry in the province of East Kalimantan. 

The findings of this study support Kohli and Jaworski (1990) that a manager who has the courage to 

take risks and accept failure will tend to prefer to introduce new products to the pacification of market 

information to respond to changing consumer demand. Further research conducted Vitale et at., (2002) and Keh 

et al. (2006) states that the better implementation of market orientation and entrepreneurial orientation 

capabilities of the company, it will increase business performance. The results also confirm the findings Sinkula 

& Baker (2009) that the entrepreneurial orientation and market orientation are two concepts that are 

interconnected, but it gives a different effect on business performance. Entrepreneurial orientation reflects the 

extent to which the target company's growth triggered by identiflkasi and exploitation of untapped market 

opportunities. Instead of market orientation reflects the impact of the company's strategic market planning 

resulting from the implementation of customer and competitor intelligence. Kenneth et.al, (2005), the results do 

not support the proposition that the impact of organizational structures on market orientation, but supports the 

proposition that market orientation has a positive impact on performance. The results of this study reinforce the 

findings Benito, et.al, (2009) provides empirical evidence relating to the relationship between entrepreneurship, 

market orientation and business performance in the socio-economic context of the European Union. Two groups 

of hypotheses investigate the relationship between entrepreneurship and market orientation and the combined 

effect of the dimensions of the performance. All questions approximated using survey data from 183 companies 

located in the region of Castilla y Leon, Spain. A strong relationship exists between entrepreneurship and 

market orientation. Although this orientation can be carried out separately, the company emphasizes 

entrepreneurial when they are market-oriented. Therefore, a strong relationship and complementarity between 

entrepreneurship and market orientation reduces the effort involved in adoption with the two orientations. Both 

orientations also showed a strong association with the performance, so have each contributed in particular. The 

results of the theoretical study of empirical studies of the results of this study proved that the two orientations 

strategic that entrepreneurial orientation and market orientation services have the same contribution in 

improving the performance of the hospitality industry. to implement the integration of good entrepreneurial 

orientation. 
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Based on the findings of this study, it can be concluded that the implementation of entrepreneurial 

orientation are well able to improve performance through the role of market orientation services (SERVMO). 

Thus for the perpetrators of the hospitality industry in East Kalimantan in an effort to improve performance, 

then the right strategy to support performance improvement is to increase the role of six important component of 

market orientation services (SERVMO) as a top priority by strengthening customer orientation, competitor 

orientation functional orientation, and employee orientation. 

 

VI.  CONCLUSION 
Based on the results of the data analysis and discussion, the study of theoretical and empirical then originality 

results of this study are as follows  

(1)  The findings of this study prove the role of the framework of the 4As in the development of the concept of 

Tourism Marketing Responsible (Responsibility Tourism Marketing) toward superior performance in the 

tourism industry, especially industry hospitality in East Kalimantan. Research on 4As this study broaden 

the scope of customer value assessment framework to encourage market orientation strategy of the 

company.  

(2)  The results of this study indicate that entrepreneurial orientation SERVMO, and 4As to source capability in 

strengthening the role of human resources entrepreneur in the industry, the tourism, especially the hotel 

industry as a resource that is unique and is something that is valuable, cannot be imitated perfectly, born of 

civilization and cultural roots of East Kalimantan Province and has the values of business ethics towards 

superior performance. 

 

Implications Research  

(1)  The results of this study prove that courage in taking risks, is important in reflecting the entrepreneurial 

orientation. Attitude courage to take risks in the show by businesses that do change with new ideas, as well 

as exploit the innovative behavior in gaining competitive advantage. Proactive showed most have high 

initiative in introducing products, services, improved quality of service, anticipating changes in the 

business environment, monitoring the business environment in order to face the competition.  

(2)  The entrepreneurial spirit lies in the corporate culture, the development and maintenance of an 

entrepreneurial culture as in enhancing the ability of the company and develop innovative solutions that 

will improve the company's performance, because of the presence in the body entrepreneurial companies 

can provide value-added and high competitiveness. Characteristics important in creating entrepreneurship 

must-have for the hospitality industry in the province of East Kalimantan is; 1) be able to practice the 

principles of management entrepreneur and can foster a climate of innovation, 2) Bureaucracy is not too 

tight and vertical, 3) encouraging entrepreneurial enterprise and innovation among employees. In this case 

the Manager / businesses must be aware of the importance of entrepreneurship in creating the company's 

success through autonomy, reward, reinforcement, availability of management time and encouragement.  

(3)  The results of this study prove that the implementation of market orientation services (SERVMO) 6 

important components are formed by companies, the top priority is customer orientation, competitor 

orientation, and functional orientation that will either make the hospitality industry in East Kalimantan 

Province is able to maintain a competitive advantage , On the other hand the company can recognize 

changes in the market, consumers, competitors, partners, regulatory, community and business development 

in the world of information technology and can gather information from consumers related to changes in 

market tastes and the company's ability to develop new knowledge in order to improve the performance of 

the hospitality industry.  

(4)  The results of this study prove that the implementation of the 4As formed by acceptability, affortability, 

accestability and awarness with priority aceptability and affortability, will be able to maintain good 

relations with customers, governments, communities and other relevant agencies on an ongoing basis that 

can increase competitiveness and improve the performance of the hospitality industry in the province of 

East Kalimantan. (5) Global Implications of these findings provide a conceptual understanding of the 

integration of a structural relationship and the importance of entrepreneurial orientation, 4As and market 

orientation of service in improving performance. In an effort to increase the performance required by 

integration with the concept of entrepreneurial orientation, 4As, and market orientation of service on an 

ongoing basis. 

 

 

 

 

 

 



The Relationship Between Entrepreneurship Orientation, 4as, And Servmo To Hotel Performance… 

*Corresponding Author: Irsan Tricahyadinata
*
                                                                                          31 | Page 

REFERENCES 
[1]. Anderson, J. and Markides, C. (2007), ‗‗Strategic Innovation At The Base Of The Pyramid‘‘, MIT Sloan Management Review, 

Vol. 49 No. 1, pp. 83-8. 

[2]. Arfan Ikhsan. (2008). Metode Penelitian Akuntansi Berperilakuan, (In Indonesian) Yogyakarta, Graha Ilmu 

[3]. Baker. W.E. and Sinkula. J.M. (2009). The Complementary Effect Market Orientation and Entrepreneurial Orientation on 
Profitability in Small Business. Journal of Small Business Management. 47 (4). P. 443-464. 

[4]. Barney, J. B. (1996). ‗The Resource-Based View of The Firm‘, Organization Science, 7; 469.  

[5]. Barney, J.B. (1991). Firm Resources and Sustained Competitive Advantage. Journal of Management, 17; 99-120. 
[6]. Barney, J.B. (2001). Is The Resource-Based ―View‖ A Useful Perspective for Strategic Management Research? Yes. Academy 

of Management Review, 26; 41-56. 

[7]. Benito and Gallego, (2007). Role Of Entrepreneurship And Market Orientation In Firms   Success,   European Journal of 
Marketing Vol. 43 No. 3/4, 2009 pp.   500-522q  Emerald  Group  Publishing  Limited  0309-0566n  DOI 

10.1108/03090560910935550. 
[8]. Benito, et.al, (2009) "Role of entrepreneurship and market orientation in firms' success", European Journal of Marketing, Vol. 43 

Iss: 3/4, pp.500– 522 

[9]. Boo Ho Voon, (2006) "Linking a service-driven market orientation to service quality", Managing Service Quality, Vol. 16 Iss: 6, 
pp.595 - 619   

[10]. Boso, N., et al., (2013), Entrepreneurial orientation,market orientation, network ties, and performance: Study of entrepreneurial 

firms in a developing economy, Journal of Business Venturing http://dx.doi.org/10.1016/j.jbusvent.2013.04.001 
[11]. Budiharjo, Andreas. (2012). Organisasi : Menuju Pencapaian Kinerja Optimum. Sistensis Teori untuk menggunakan Kotak 

Hitam Organisasi. (In Indonesian) Jakarta : Prasetya Mulya Publishing. 

[12]. C.K. Prahalad, (2012), Bottom of the Pyramid as a Source of Breakthrough Innovations* J PROD INNOV MANAG 

2012;29(1):6–12 © 2011 Product Development & Management Association DOI: 10.1111/j.1540-5885.2011.00874.x 

[13]. Carmen, C & José, G.M (2008) "The role of technological and organizational innovation in the relation between market 

orientation and performance in cultural organizations", European Journal of Innovation Management, Vol. 11 Iss: 3, pp.413 – 
434 

[14]. Carton, Robert. (2004). Measuring Organizational Performance: An Exploratory Study. A Dissertation Submitted to the Graduate 

Faculty of The University of Georgia in Partial 
[15]. Chadwick, Barnett T and Dwyer S, (2004). Entrepreneurial Orientation, Organizational Culture and Firm Performance: An 

Empirical Study in The Banking Industry. Journal of Management. Pp.30-36 

[16]. Chao, Spillan, (2010) "The journey from market orientation to firm performance: A comparative study of US and Taiwanese 
SMEs", Management Research Review, Vol. 33 Iss: 5, pp.472 – 483 

[17]. Chathoth, P.K., Olsen, M.D. (2007), "The effect of environment risk, corporate strategy, and capital structure on firm 

performance: an empirical investigation of restaurant firms", International Journal of Hospitality Management, Vol. 26 No.3, 
pp.502-16. 

[18]. Ci-Rong Li, Chen-Ju Lin, Chih-Peng Chu, (2008) "The nature of market orientation and the ambidexterity of innovations", 

Management Decision, Vol. 46 Iss: 7, pp.1002 - 1026   
[19]. Coddington, Walter (1993), Environmental Marketing: Positive Strategies for Reaching the Green Consumer, New York: 

McGraw-Hill. 

[20]. Cooper, D.R.,, dan Schindler, P.S., ( 2003), Business Research Methods, Eight Edition, McGraw-Hill/Irwin, New York,NY 
10020 

[21]. Covin, J. G., & Slevin, D. P. (1986). The Development and Testing of An Organisational-Level Entrepreneurship Scale. In R. 

Ronstadt, J. A. Hornaday, R. Peterson, and K. H. Vesper (Eds.), Frontiers of Entrepreneurship Research. (pp. 628-639). Babson 
College: Wellesley. 

[22]. Covin, J. G., Slevin, D. P., & Schultz, R. L. (1994). Implementing strategic missions: Effective strategic, structural, and tactical 

choices. Journal of Management Studies, 31(4); 481-503. 
[23]. Covin, J.G, & Slevin, D.P. (1989). Strategic Management of Small Firms in Hostile and Benign Environments. Strategic 

management journal,10;75-87. 

[24]. Covin, J.G, & Slevin, D.P. (1991). A Conceptual Model of Entrepreneurship as Firm Behavior. Entrepreneurship Theory and 
Tractice, 16(1); 7–25. 

[25]. Covin, J.G, & Slevin, D.P. (1996). Strategic Management of Small Firms in Hostile and Benign Environments. Strategic 

Management Journal, 10; 75-87. 
[26]. Covin, J.G., Miles, M.P. (1999). Corporate entrepreneurship and the pursuit of competitive advantage, Entrepreneurship Theory 

and Practice 23, pp. 47-63. 

[27]. Cozby, P.C. (2009) Methods in Behavioral Research (10th Ed.), New York, McGraw Hill. 
[28]. Dada, O & Watson,A. (2013) "Entrepreneurial orientation and the franchise system: Organizational antecedents and performance 

outcomes", European Journal of Marketing, Vol. 47 Iss: 5/6, pp.790 - 812  

[29]. Dawn Langkamp Bolton, Michelle D. Lane, (2012) "Individual Entrepreneurial Orientation: Development Of A Measurement 
Instrument", Education + Training, Vol. 54 Iss: 2/3, pp.219 - 233  

[30]. Day dan Wensley, R. (1988). Assessing Advantage : A Framework for Diagnosing Competitive Superiority, Journal of 

Marketing. 52 (April), pp. 1-20. 
[31]. Degravel Daniel, ( 2011). Managing Organizational Capabilitiesv :The Keystone Step.  Journal of Strategy and 

Management Vol. 4 No. 3, 2011 pp. 251- 274q     Emerald     Group     Publishing     Limited     1755-425X     DOI 

10.1108/17554251111152270 

[32]. Doukas and Lang; (2003), John A. Doukas, Patricia H. Hall, Larry H. P. Lang .Journal of Financial Markets, Institutions and 

Instruments vol. 12, no. 5, pp. 291-346, 2003 
[33]. Fariss-Terry Mousa, William Wales, (2012) "Founder Effectiveness In Leveraging Entrepreneurial Orientation", Management 

Decision, Vol. 50 Iss: 2, pp.305 – 324 melakukan penelitian  

[34]. Farrell, M.A, Oczkowski,E, Kharabsheh, R, (2008) "Market orientation, learning orientation and organisational performance in 
international joint ventures", Asia Pacific Journal of Marketing and Logistics, Vol. 20 Iss: 3, pp.289 - 308  

[35]. Fierro,, et. al  (2011) "Inter-Firm Market Orientation As Antecedent Of Knowledge Transfer, Innovation And Value Creation In 

Networks", Management Decision, Vol. 49 Iss: 3, pp.444 – 467 

http://dx.doi.org/10.1016/j.jbusvent.2013.04.001
http://academic.research.microsoft.com/Author/672566/john-a-doukas
http://academic.research.microsoft.com/Author/53500453/patricia-h-hall
http://academic.research.microsoft.com/Author/159593/larry-h-p-lang
http://65.54.113.26/Journal/17453/financial-markets-institutions-and-instruments
http://65.54.113.26/Journal/17453/financial-markets-institutions-and-instruments
http://65.54.113.26/Journal/17453/financial-markets-institutions-and-instruments


The Relationship Between Entrepreneurship Orientation, 4as, And Servmo To Hotel Performance… 

*Corresponding Author: Irsan Tricahyadinata
*
                                                                                          32 | Page 

[36]. Giri Jogaratnam, Eliza Ching-Yick Tse, (2004). The Entrepreneurial Approach to Hotel Operation 

[37]. Giri Jogaratnam, Eliza Ching-Yick Tse, (2006) "Entrepreneurial Orientation And The Structuring Of Organizations: Performance 
Evidence From The Asian Hotel Industry", International Journal of Contemporary Hospitality Management, Vol. 18 Iss: 6, 

pp.454 - 468  

[38]. Giri Jogaratnam. (2002). Entrepreneurial Orientation and Environmental Hostility: An Assessment of Small, Independent 
Restaurant Businesses. Journal of Hospitality & Tourism Research August 2002 vol. 26 no. 3 258-277 

[39]. Gitman,  J  L.  (994).  Principle  Managerial  Finance,  Seventh  Edition,  Harper Collins College Publishers, New York. 

[40]. Glancey K., Greig  M., and Pettigrew M.,  (1998),  Entepreneurial Dynamics  in Small Business Service Firms, 
International Journal of Entepreneurial Behaviour and Research, Vol. 4, No.3 

[41]. Grawe, S.J., Chen, H., Daugherty, P.J. (2009), "The relationship between strategic orientation, service innovation and 

performance", International Journal of Physical Distribution & Logistics Management, Vol. 39 No.4, pp.282-300. 
[42]. Gronroos, C. (1982). Strategic Management and Marketing in the Service Sector. Helsingfors, Sweden: Swedish School of 

Economics and Business dministration. 

[43]. Hasan Ali, (2015), Tourism Marketing, CAPS, Yogyakarta. 
[44]. Haugland, S.A., Myrtveit, I. and Nygaard, A. (2007), ―Market Orientation And Performance In The Service Industry: A Data 

Envelopment Analysis‖, Journal of Business Research, Vol. 60, pp. 1191-7. 

[45]. Henri Hakala, (2013) "Entrepreneurial And Learning Orientation: Effects On Growth And Profitability In The Software Sector", 
Baltic Journal of Management, Vol. 8 Iss: 1, pp.102 - 118  

[46]. Herath dan Mahmood. (2013). Strategic Orientation Based Research Model Of Sme Performance For Developing Contries. Rev. 

Integr. Bus. Econ. Res. Vol 2(1), pp. 430 – 440. Society of Interdisciplinary Business Research (www.sibresearch.org) 
[47]. Hodgetts, E.M. dan Luthans, F. (1994). International Management, 2nd edition, New York, 

[48]. Hossein Nezakati, Mimi   Liana Abu and  Cowan Toh, (2011), Exploring Hierarchy Situation of 4A Marketing Mix on 

Malaysia‘s Fast Food Restaurants, World Applied Sciences Journal 15 (8): 1157-1167, 2011 ISSN 1818-4952 © IDOSI 
Publications, 2011 

[49]. Hossein Nezakati, Noor Azman Ali and Omid Asgari, (2011), Market value coverage (4A) in terms of fast food Adoption, 

1Department of Management and Marketing, Faculty of Economics and Management, Universiti Putra Malaysia (UPM), 
Malaysia. 2Founder and CEO, Delta Consulting Group (DCG), Tehran, Iran. Accepted 30 August, 2011 

[50]. Hughes and Morgan, (2007), Deconstructing the relationship between entrepreneurial orientation and business performance at the 

embryonic stage of firm growth, Elseiver Journal Industrial Marketing Management 36 (2007) 651–661. 
[51]. Hurley.   F.R   dan   Hult.   M.T.   (1998).   Innovation,   Market   Orientation   And Organization Learning: An Integration And 

Emphirical Examination. Journal Of Marketing. 

[52]. Ireland, R. D., Hitt, M. A., & Sirmon, D. G. (2003). A model of strategic entrepreneurship: The construct and its dimensions, 
Journal of Management, 29(6), 963-989. 

[53]. Jauch L.R, and Glueck W.F, (1988). Business Policy and Strategic Management, McGraw Hill, New York. 

[54]. Jaworski,  B  dan  Kohli,  A.Z.  1993.  Market  orientation  :  Antecedents  and Consequences, Journal of Marketing 57, pp 
53 -70. 

[55]. Jim Andersén, (2010) "A critical examination of the EO-performance relationship", International Journal of Entrepreneurial 

Behaviour & Research, Vol. 16 Iss: 4, pp.309 – 328 
[56]. Jogaratnam, G. Tse, E.C-Y (2006) "Entrepreneurial Orientation And The Structuring Of Organizations: Performance Evidence 

From The Asian Hotel Industry", International Journal of Contemporary Hospitality Management, Vol. 18 Iss: 6, pp.454 - 468  

[57]. Jogiantono,HM.2004.Metode Penelitian Bisnis, salah kaprah dan pengalaman-pengalaman, BPFE,Jogyakarta. 
[58]. Justin L. Davis, R. Greg Bell, G. Tyge Payne, Patrick M. Kreiser, (2010) "Entrepreneurial Orientation and Firm Performance: 

The Moderating Role of Managerial Power", American Journal of Business, Vol. 25 Iss: 2, pp.41 – 54 

[59]. Kamonwan Petchot, 2011,  The Right to Education for Migrant Children in Thailand:,  The Right to Education for Migrant 
Children in Thailand:  Liminal legality and the educational experience of migrant children in Samut Sakhon  The Hague, The 

Netherlands November, 2011 

[60]. Keh, A.T., Nguyen, T.T.M., dan Ng,H.P. 2007. The effects of entrepreneurial orientation and marketing information on the 
performance of SMEs, Journal of Business Venturing 22. pp. 592-611. 

[61]. Kenneth W. Green Jr, R. Anthony Inman, Gene Brown, T. Hillman Willis, (2005) "Market orientation: relation to structure and 

performance", Journal of Business & Industrial Marketing, Vol. 20 Iss: 6, pp.276 – 284 
[62]. Keskin, H. (2006) "Market orientation, learning orientation, and innovation capabilities in SMEs: An extended model", European 

Journal of Innovation Management, Vol. 9 Iss: 4, pp.396 – 417 
[63]. Kirca, A.H., Jayachandran, S., Bearden, W.O. (2005), "Market Orientation: A Meta-Analytic Review And Assessment Of Its 

Antecedents And Impact On Performance", Journal of Marketing, April, Vol. 69 pp.24-41.  

[64]. Kohli, A.K. dan Jaworski. 1990. Market Orientation: The Construct, Research Propositions,  and  Managerial  Implication,  
Journal  of  Marketing,  Vol 54(2), pp 1-18. 

[65]. Kotler, Philip dan David Gertner (2010), ―The Country as Brand, Product, and Beyond: A Place Marketing and Brand 

Management Perspective,‖ in Destination Branding: Creating the Unique Destination Proposition, 2nd Revised Edition, Eds. 
Nigel Morgan, Annette Pritchard, dan Roger Pride, Oxford: Elsevier, hal. 40-56. 

[66]. Kotler, Philip dan Kevin Lane Keller (2009), Marketing Management, 13th Edition, New Jersey: Pearson Education. 

[67]. Kotler, Philip dan Kevin Lane Keller (2012), Marketing Management, 14th Edition, New Jersey: Pearson Education. 
[68]. Kotler, Phillip dan Sidney J. Levy (1969), ―Broadening the Concept of Marketing‖, Journal of Marketing, Vol. 33 (January), 10-

15. 

[69]. Kotter  J.P.  dan  Heskett  S.L.  1997.  corporate  culture  and  performance,  PT. Prenhallindo Simon & Schruster (Asia) Pte Ltd. 
[70]. Kraus, J. P. Coen, Hughes, Hosman, 2010 Entrepreneurial orientation And the Business Performance Of SMEs: a quantitative.   

Study From The Netherlands.Rev  Manag Sci  (2012)  6:161–182 DOI  10.1007/s11846-011-0062-9 

[71]. Kreiser, Marino, Weaver, 2002. Assessing the Psychometric Properties of the Entrepreneurial    Orientation    Scale    :    
A    Multi-Country    Analysis. Entrepreneurship Theory And Practice, Baylor University Copyright 2002 

[72]. Krystin Zigan, Dia Zeglat, (2010) "Intangible resources in performance measurement systems of the hotel industry", Facilities, 

Vol. 28 Iss: 13/14, pp.597 - 610  
[73]. Kuaku. A dan Blankson. C. 1998. Business Strategy, Organization Culture And Market Orientation. Thunderbird International 

Business Review. Pg. 235 

[74]. Kuratko D. F. dan Hodgetts, R. M. 1992. Enterpreneurship : A Conteporary Approach. Permissions, Holt, Rinehart and 
Winston Inc. Florida. 

http://www.sibresearch.org/


The Relationship Between Entrepreneurship Orientation, 4as, And Servmo To Hotel Performance… 

*Corresponding Author: Irsan Tricahyadinata
*
                                                                                          33 | Page 

[75]. Latif, Daviz A, 2008. Model for Teaching The Management Skills Component of Managerial Effectiveness to Pharmacy 

Student, Review, p. 377. 
[76]. Lee,  S.M dan Peterson,  S.J.  2000.  Culture,  Entrepreneurial Orientation  and Global Compeitiveness. Journal of Word 

Business 35. pp 401-416 

[77]. Lee, D.Y., dan Tsang, E.W.K. 2001. The Effects of Entreprenurial Personality Backround and Net work Activities on Venture 
Growth. Journal of Management Studies. Vol. 5(3) pp 83-109.  

[78]. Lee. S.K. dan Yu.K. 2004. Corporate Culture And Organization Performance, 

[79]. Lim. Siongbae. 2002. Entrepreneurial Orientation And The Performance Of Service Business, St, Mary"S University, One 
Camino Santa Maria, San Antonio, TX 78228 

[80]. Lumpkin, G. T. dan Dess, G. G. 1996. Clarifying the entrepreneurial orientation construct  and  linking  it  to  performance.  

Academy  of  Management Review, 21(1), 135-172. 
[81]. Lumpkin, G. T. dan Dess, G. G. 2001. Linking two dimensions of entrepreneurial orientation to firm performance: The 

moderating role of environment and industry life cycle, Journal of Business Venturing, 16(5), pp. 429-451. 

[82]. Lumpkin, G.T and Gregory G. Dess. (1996). Clarifying the Entrepreneurial Orientation Construct and Linking It to Performance. 
The Academy of Management Review, Vol. 21, No. 1 (Jan., 1996), pp. 135-172 

[83]. Lumpkin, G.T and Gregory G. Dess. (2010). Long-Term Orientation: Implications For The Entrepreneurial Orientation And 

Performance Of Family Businesses. Entrepreneurship & Regional Development: An International Journal, Volume 22, Issue 3-4, 
2010  

[84]. Lumpkin, G.T and Gregory G. Dess. 2010. Long-Term Orientation: Implications For The Entrepreneurial Orientation And 

Performance Of Family Businesses. Entrepreneurship  and  Regional Development: An International Journal, Volume 22, Issue 
3-4, 2010  

[85]. Lundberg, Shelly and Robert Pollak, and Terence Wales, 1997. ―Do Husbands and Wives Pool Their Resources? Evidence from 

the United Kingdom Child Benefit.‖ Journal of Human Resources , 32(3):463-480 
[86]. Lusthaus, C., Adrien, M. H., Anderson, G., & Carden, F. (1999). Enhancing organizational performance a toolbox for self-

assessment. Ottawa, Canada: International Development Research Centre. Retrieved from http://web.idrc.ca/en/ev-9370-201-1-

DO_TOPIC.html 
[87]. Ma.  J.  &  Todorovic.  Z.W.  2008.  Entrepreneurial  and  Market  Orientation Relationship to Performance The 

Multicultural Perspective. Journal of Enterprising Communities, Vol.2, No.1, pp. 21-36 

[88]. Malhotra  K,  N.  1996.  Marketing  Research  an  Applied  Orientation,  Second Edition, Prentice Hall International. New 
Jersey. 

[89]. March, J. G., & Simon, H. (1968). Organizations. New York: Wiley. 

[90]. Mário Franco, Heiko Haase, (2013) "Firm Resources And Entrepreneurial Orientation As Determinants For Collaborative 
Entrepreneurship", Management Decision, Vol. 51 Iss: 3, pp.680 - 696  

[91]. Mark Esposito, Amit Kapoor, Sandeep Goyal, 2012,  "Enabling Healthcare Services For The Rural And Semi-Urban Segments 

In India: When Shared Value Meets The Bottom Of The Pyramid", Corporate Governance, Vol. 12 Iss: 4, pp.514 – 533. 
[92]. Meredith,  N.  1988.  The  Practise  of  Entrepreneueship,  International  Labor Organization, Genewa. 

[93]. Mike Debelak, (2013), The Bumpy Road to the BoP Addressing the Challenges of Distribution to the Base of the Pyramid   , 

Master of Science in International Business and Trade Master Degree Project No. 2011:23 
[94]. Miller, D dan Friesen.P.H. 1982. Innovation Correlates of Business Strategy, Strategic Management Journal. 8. pp. 55 - 

76. 

[95]. Miller, D. (1983). The Correlates of Entrepreneurship in Three Types of Firms. Management Science, 29; 770-791. 
[96]. Miller, D. dan Friesen, P.H. 1982. Innovation in conservative and entrepreneurial firms: two models of strategic momentum. 

Strategic Management Journal 3. pp. 1-25. 

[97]. Miller. D. 1983. The Correlates of Entrepreneurship in Three Types of Firm, Management Sciene, 29 (7) p. 770-791 
[98]. Miller. D., & Friesen, P. H. (1982a). Innovation in Conservative and Entrepreneurial Firms: Two Model of Strategic Momentum, 

Strategic Management Journal, 2; 25-31. 

[99]. Miller. D., & Friesen, P. H. (1983). Strategy Making and Environment: The Third Link. Strategic Management Journal, 4; 221-
235. 

[100]. Mine Haktanir, Peter Harris, (2005) "Performance Measurement Practice In An Independent Hotel Context: A Case Study 

Approach", International Journal of Contemporary Hospitality Management, Vol. 17 Iss: 1, pp.39 – 50 
[101]. Mintzberg H, Quinn JM, 1991.  The Strategy Process : Concept, Contexs, Cases. Second edition, New Jersey : Prentice Hall. 

[102]. Mintzberg H. 1973. Strategy-Making in Three Modes. California Management Review 
[103]. Mintzberg, H. 1979.The structure of organizations. Upper Saddle River, NJ: Prentice Hall. 

[104]. Mintzberg, H.1985.The rise and fall of strategic planning. New York: Macmillan, Inc. 

[105]. Morrison, Alastair M (2010), Hospitality & Travel Marketing, 4th Edition, New York: Delmar Cengage Learning. 
[106]. Narver, J., Slater , S. (1990), "The Effect Of A Market Orientation On Business Profitability", Journal of Marketing, Vol. 54 

No.4, pp.20-35.  

[107]. Narver, J.C. dan Slater, S.F. 1990. The Effect of Market Orientation on Busness Profitability, Journal of Marketing, October, 
pp. 20-35. 

[108]. Nasution, et.al. (2011). Entrepreneurship: Its Relationship With Market Orientation And Learning Orientation And As 

Antecedents To Innovation And Customer Value. Industrial Marketing Management 40 (2011) 336–345 
[109]. Ndubisi, N.O, Iftikhar, K. (2012) "Relationship Between Entrepreneurship, Innovation And Performance: Comparing Small And 

Medium-Size Enterprises", Journal of Research in Marketing and Entrepreneurship, Vol. 14 Iss: 2, pp.214 - 236  

[110]. Neshamba  F.,  2003.  Growth  and  Transformation  among  Small  Business  in Kenya, pp1-19.  
[111]. Neuman, W, L. (2006). Social Research Methods : Qualitative and Quantitative Approaches. Sixth Edition, Pearson 

International, Inc 

[112]. Olufunmilola (Lola) Dada, Anna Watson, (2013) "Entrepreneurial Orientation And The Franchise System: Organizational 
Antecedents And Performance Outcomes", European Journal of Marketing, Vol. 47 Iss: 5/6, pp.790 - 812  

[113]. Óscar González-Benito, Javier González-Benito, Pablo A. Muñoz-Gallego, (2009) "Role Of Entrepreneurship And Market 

Orientation In Firms' Success", European Journal of Marketing, Vol. 43 Iss: 3/4, pp.500 - 522  
[114]. Osman, Ghulam,Hussain, 2011. Assimilating entrepreneurial orientation and market orientation dimensions in the context of 

women-owned small and medium sized businesses, African Journal of Business Management Vol. 5(14), pp. 5974-5983, 18 

July, 2011, ISSN 1993-8233 ©2011 Academic Journals 
[115]. Ottman, Jacquelyn (1992), Green Marketing: Challenges & Opportunities for the New Marketing Age, Lincolnwood: NTC 

Publishing Group. 

http://web.idrc.ca/en/ev-9370-201-1-DO_TOPIC.html
http://web.idrc.ca/en/ev-9370-201-1-DO_TOPIC.html


The Relationship Between Entrepreneurship Orientation, 4as, And Servmo To Hotel Performance… 

*Corresponding Author: Irsan Tricahyadinata
*
                                                                                          34 | Page 

[116]. Parkman, I.D, Holloway, S.S, Sebastiao, S. (2012) "Creative industries: aligning entrepreneurial orientation and innovation 

capacity", Journal of Research in Marketing and Entrepreneurship, Vol. 14 Iss: 1, pp.95 - 114  
[117]. Parkman, I.D, Holloway,S.S, Sebastiao, H. (2012) "Creative Industries: Aligning Entrepreneurial Orientation And Innovation 

Capacity", Journal of Research in Marketing and Entrepreneurship, Vol. 14 Iss: 1, pp.95 - 114  

[118]. Prabha Ramseook-Munhurrun, Perunjodi Naidoo, Pushpa Nundlall, (2010)                   "A Proposed Model For Measuring 
Service Quality In Secondary Education", International Journal of Quality and Service Sciences, Vol. 2 Iss: 3, pp.335 – 351 

[119]. Raduwan Idar And Rosli Mahmood.2011.  Marketing Orientation As Mediator To Entrepreneurial  Orientation  and  

Performance  Relationship: Evidence From Falaysian SMES. "Rising to the Global Challenge: Entrepreneurship and SMEs 
development in Asia" 

[120]. Ramayah, Nusrah Samat, May-Chiun Lo, (2011) "Market orientation, service quality and organizational performance in service 

organizations in Malaysia", Asia-Pacific Journal of Business Administration, Vol. 3 Iss: 1, pp.8 - 27  
[121]. Rhett H. Walker, Lester W. Johnson, Sean Leonard, (2006) "Re-thinking the conceptualization of customer value and service 

quality within the service-profit chain", Managing Service Quality, Vol. 16 Iss: 1, pp.23 - 36  

[122]. Riana, I Gede. 2010. Dampak Penerapan Budaya Tri Hita Karana Terhadap Orientasi  Kewirausahaan  dan  Orientasi  Pasar  
Serta  Konsekuensinya Pada Kinerja Usaha (Studi Pada IKM Kerajinan Perak Di Bali). (In Indonesian) Disertasi Tidak 

Dipublikasikan. 

[123]. Sainaghi Ruggero, (2010) "A meta-analysis of hotel performance. Continental or worldwide style?", Tourism Review, Vol. 65 
Iss: 3, pp.46 – 69 

[124]. Sandra Schillo. (2011). Entrepreneurial Orientation – What is it and How can it be Useful for Policy and Program Development?. 

http://innovationentrepreneurship.com/?p=115, retrieved 25 Mei 2013 
[125]. Sangen, M. 2005. Pengaruh Orientasi Kewirausahawan, Orientasi Pasar dan Budaya  Terhadap  Kinerja  Usaha  Kecil  Etnis  

Cina,  Bugis,  Jawa,  dan Banjar (Studi Pada Industri Pengolahan Pangan di Kalomantan Selatan), (In Indonesian) Disertasi, 

Program Doktor llmu Ekonomi Kekhususan Manajemen, Program Pascasarjana Universitas Brawijaya, Malang.  
[126]. Sarah Bowyer, Martin Caraher, Kay Eilbert, Roy Carr-Hill, 2009 "Shopping For Food: Lessons From A London Borough", 

British Food Journal, Vol. 111 Iss: 5, pp.452 – 474 

[127]. Scharborough  N.M,  and  Zimmerer  T.W.  2008.   Effective  Small  business Management, Mcmillan, New York. 
[128]. Schindehutte, M, Morris, MH., Kuratko,D.F., (2000), Triggering events corporate entreprenuership and marketing function, 

Journal of Marketing Theory and Practice 

[129]. Schulze, W.S. 1994. The two schools of thought in resource-based theory: definitions and implications for research, Advances in 
Strategic Management, vol. 10A, JAI Press, Greenwich, CT. 

[130]. Shaw, E. 1997. "The real networks of small firms", in Deakins, D., Jennings, P. and Mason, C. (Eds), Small Firms: 

Entrepreneurship in the Nineties, Paul Chapman Publishing, London. 
[131]. Shoham, A., Gregory M. Rose, Fredric Kropp, (2005) "Market orientation and performance: a meta-analysis", Marketing 

Intelligence & Planning, Vol. 23 Iss: 5, pp.435 - 454  

[132]. Sieth Shah,  & Desai, R.  2013, ―The ‗4As‘ Of Rural Marketing Mix‖. International Journal Of Management And Social Sciences 
Research (IJMSSR) ISSN: 2319-4421 Volume 2, No. 1, January 2013 

[133]. Siew-Yong Lam, Voon-Hsien Lee, Keng-Boon Ooi, Kongkiti Phusavat, (2012) "A structural equation model of TQM, market 

orientation and service quality: Evidence from a developing nation", Managing Service Quality, Vol. 22 Iss: 3, pp.281 - 309  
[134]. Sinkula.J.M & Baker. E. 2009. The Complementary Effects of Market Orientation and  Entrepreneurial  Orientation  on  

Profitability  in  Small  Businesses. Jumal of small business Management 47(4), pp. 443-464 

[135]. Slater, S.F., Olson, E., Hult, G.T.M. (2006), "The moderating influence of strategic orientation on the strategy formation 
capability – performance relationship", Strategic Management Journal, Vol. 27 pp.1221-31.  

[136]. Slevin, P. Dennis and Covin, G. Jeffrey. 1990. Juggling Entrepreneurial Style and Organization Structure - How To Get 

Your Act Together, Sloan Management Review Winter, P. 43-53 
[137]. Sørensen, H.E. (2009) "Why competitors matter for market orientation", European Journal of Marketing, Vol. 43 Iss: 5/6, pp.735 

– 761 

[138]. Stanley Kam Sing Wong, (2012) "The influences of entrepreneurial orientation on product advantage and new product success", 
Journal of Chinese Entrepreneurship, Vol. 4 Iss: 3, pp.243 – 262 (GAP IN SERVICE) 

[139]. Stewart Jr. W H, Carland J C, Carland J.W, Watson W E and Sweo R, 2003, Entrepreneurial Dispositions and Goal Orientations 

: A Compative Exploration  of  United  States  and  Russian  Entrepreneurs,  Journal  of Small Business Management 41-1 pp. 
27-46 

[140]. Suci, 2008 Pengaruh Orientasi Kewirausahaan, Dinamika Lingkungan, Kemampuan   Manajemen   serta   Strategi   Bisnis   
Terhadap   Kinerja (In Indonesian) Disertasi, Program Doktor llmu Manajemen, Program Pascasarjana Universitas Brawijaya, 

Malang. 

[141]. Supranto. J, M.A. 2005.  Analisis Multivariat Arti dan Interpretasi, ( I n  I n d o n e s i a n )  Rineke Cipta Jakarta. 
[142]. Suryana.  2003.  Kewirausahaan,  Pedoman  praktis,  kiat  dan  proses  menuju sukses. (In Indonesian) Penerbit Salemba Empat, 

Edisi Revisi. 

[143]. Suryana.  2008.  Kewirausahaan,  Pedoman  praktis,  kiat  dan  proses  menuju sukses. (In Indonesian) Penerbit Salemba Empat, 
Jakarta. 

[144]. Tajjedini, K. (2010). Effect of customer orientation and entrepreneurial orientation on innovativeness: Evidence from the hotel 

industry in Switzerland. Tourism Management, Volume 31, Issue 2, April 2010, Pages 221–231 
[145]. Todorovic,Z.M, Ma, J. (2008) "Entrepreneurial and market orientation relationship to performance: The multicultural 

perspective", Journal of Enterprising Communities: People and Places in the Global Economy, Vol. 2 Iss: 1, pp.21 - 36  

[146]. Todorovic. Z.W. & J. Ma. 2008. Entrepreneurial and Market Orientation Relationship to Performance. The Multicultural 
Perspektif, Journal of Enterprising Communities, Vo. 2. No.1 

[147]. Urata, Sujiro, 2000. Policy Recommendation for SME Promotion in the Republic of Indonesia. Japan International Coorporation 

Agency. 
[148]. Venkataraman, S, dan Saras D. S. 2001. "Strategy and Entrepreneurship: Outlines of An Untold Story", working papers no. 01-

06. 

[149]. Vesa Taatila, Samuel Down, (2012) "Measuring entrepreneurial orientation of university students", Education + Training, Vol. 
54 Iss: 8/9, pp.744 - 760  

[150]. Vitale, R., Giglierano.J. dan Miles, M. 2002. Entrepreneurial Orientation, Market Orientation and Performance in Established 

and Start up Firms, pp.1-12. 
[151]. Vitale, R., Giglierano.J. dan Miles, M. 2003. Entrepreneurial Orientation, Market Orientation, and Performance in Established 

and Startup Firms, http://www.uic.edu/cba/ies/2003papers.  

http://innovationentrepreneurship.com/?p=115
http://www.uic.edu/cba/ies/2003papers
http://www.uic.edu/cba/ies/2003papers


The Relationship Between Entrepreneurship Orientation, 4as, And Servmo To Hotel Performance… 

*Corresponding Author: Irsan Tricahyadinata
*
                                                                                          35 | Page 

[152]. Walton.  J.  1999.  Strategic  Human  Resources  Management.  Prentice  Hall. London. 

[153]. Wang, C.L. (2008), ―Entrepreneurial orientation, learning orientation, and firm performance‖, Entrepreneurship Theory and 
Practice, July, pp. 635-57. 

[154]. Wangbin Hu, Yulii Zhang, (2012) "New venture capability of the transformation from entrepreneurial orientation to new 

venture's performance: Theory model and empirical study in China", Nankai Business Review International, Vol. 3 Iss: 3, pp.302 
- 325  

[155]. Webster, F.E.Jr. 1988. Recovering the Marketing Concept, Business Horizons, 31 (May - June) pp. 29 - 30. 

[156]. Wiklund, J. 1999. The Sustainability of the Entrepreneurial Orientation- Performance Relationship. Entrepreneurship Theory 
and Practice 24, pp 37-48. 

[157]. Wiklund, J. and Shepherd, D. (2005), ―Entrepreneurial orientation and small business performance: a configurational approach‖, 

Journal of Business Venturing, Vol. 20, pp. 71-91. 
[158]. Wiklund. J. 1999., The Sustainability of the Relationship Between Strategy and Entrepreneurship : The U.S. Restorant Sector, 

International Journal of Contemporary Hospitality Management 7, pp, 22 - 26, 

[159]. Wilkinson, I.F (2005). ―When do managers think their firm is market oriented‖. Proceedings of ANZAMC 2005 Confrence : 
Boadening the boundaries, University of Western Australia, Fremantle, 2-7 December 

[160]. Wong A. O. M., Dean, A. M., & White, C. J. (1999). Managing service quality emerald article: Analyzing service quality in the 

hospitality industry. Managing Service Quality, 9(2), 136-143. 
[161]. Wong, Stanley Kam Sing (2012) "The influences of entrepreneurial orientation on product advantage and new product success", 

Journal of Chinese Entrepreneurship, Vol. 4 Iss: 3, pp.243 – 262  

[162]. Yanlong Zhang, Xiu'e Zhang, (2012) "The effect of entrepreneurial orientation on business performance: A role of network 
capabilities in China", Journal of Chinese Entrepreneurship, Vol. 4 Iss: 2, pp.132 - 142  

[163]. Yoon, H. 2012. The Performance Effects of Entrepreneurial Orientation: Evidence from South Korean Start-ups. International 

Journal of Arts and Commerce. Vol. 1 No. 4 September 2012, pp. 248-254 
[164]. Zahra S.A. 1991. Predictors and financial outcomes of corporate entrepreneurship: An exploratory study. Journal of Business 

Venturing 6(4):259–285. 

[165]. Zahra S.A. and Covin J. 1995 Contextual influences on the corporate entrepreneurship—company performance relationship in 
established firms: a longitudinal analysis. Journal of Business Venturing 10:43–58. 

[166]. Zahra, S. A., & Garvis, D. M. 2000. Entrepreneurship and firm performance: The moderating effect of international 

environmental hostility,. Journal of Business Venturing, 15(5), pp. 469-492 
[167]. Zebal, M.A, Goodwin, D.R.  (2012) "Market orientation and performance in private universities", Marketing Intelligence & 

Planning, Vol. 30 Iss: 3, pp.339 - 357  

[168]. Zelimir William Todorovic, Jun Ma, (2008) "Entrepreneurial and market orientation relationship to performance: The 
multicultural perspective", Journal of Enterprising Communities: People and Places in the Global Economy, Vol. 2 Iss: 1, pp.21 

– 36 

[169]. Zhang, J & Duan, Y (2010) "The impact of different types of market orientation on product innovation performance: Evidence 
from Chinese manufacturers", Management Decision, Vol. 48 Iss: 6, pp.849 - 867 

[170]. Zhang, Y & Zhang, X (2012) "The effect of entrepreneurial orientation on business performance: A role of network capabilities 

in China", Journal of Chinese Entrepreneurship, Vol. 4 Iss: 2, pp.132 - 142  
[171]. Zimmerer, T.W. dan Scarborough, N.M. 2008. Essentia! of EntrepnzneurJv-i mo Small Business Management. New Jersey: 

Prentice Hail international Inc. 


