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Abstract:

Today, entrepreneurship is becoming increasingly significant. It is acknowledged as a key factor in a nation’s
economic growth. A business organiser and manager is referred to as an entrepreneur. The important element
for beginning and operating one's own business is entrepreneurial awareness, which is defined as
understanding of and perspective of entrepreneurship. The goal of the current study is to better understand the
entrepreneurial consciousness among Telangana undergraduate students in their final year. A sample of 250
students was employed to gather the primary data using a standardised questionnaire. The findings indicated
that respondents are aware of entrepreneurship, and a strong correlation was found between respondents'
awareness of entrepreneurship and several demographic parameters such gender, age, area of residence, and
field of study.
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I.  Introduction:

Particularly in the corporate world in both advanced and emerging economies, entrepreneurship has
gained special attention and consideration in the context of economic growth in a fast changing socio-economic
and socio-cultural environment. An economic agent who is essential to the nation's economic growth is an
entrepreneur. He recognizes economic chances and reclaims them to his financial advantage. The term
"entrepreneurial awareness" describes the fundamental knowledge and comprehension of entrepreneurship. It is
essential for having an entrepreneurial inclination. Currently, there are many opportunities for higher education
students to learn about entrepreneurship and entrepreneurial activities and programmes around the globe.

India is renowned for having a large young population. India has 356 million youth between the ages
of 10 and 24 according to the UN Population Report 2014, followed by China and Indonesia. Youth have the
ability and capacity to overcome obstacles and make changes for the betterment of society. Additionally, one of
the biggest issues facing the nation is the growing unemployment rate, particularly among educated workers. It
is thought that entrepreneurship can help to some extent to tackle this issue.

The central government implemented various policies and programmes, including Make in India, Start-
up India, Stand-up India, PMEGP (Prime Minister's Employment Generation Programme), and others as a result
of appreciating the value of entrepreneurship. The Telangana State Government started entrepreneurship
development programmes started from 2017 and introduced Image Incubator, AG Hub, Centre for Excellence
for cyber security, COE E-Waste management, IT Hub at Karimnagar, Khammam, Nizamabad, Siddipet and
Warangal districts, J-Hub Osmania Technology Business Incubator, T-AIM and TSIC and WE-Hub etc, to
promote entrepreneurship knowledge among students and to increase new start-ups which helps in increasing
employement and economic development of a country.
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In light of this, the current study seeks to determine the level of entrepreneurial consciousness among
higher education students in Hyderabad, Telangana.

Il.  Review of Literature:

In the current environment, entrepreneurship research has gained significant importance. In addition to
assisting business owners in meeting their own needs, it also promotes national economic growth. Additionally,
research on the significance and contributions to economic prosperity and job creation has become one of the
most well-liked disciplines in academia. According to Veciana et al. (2005), one of the best ways to encourage
entrepreneurial intention among college students is through entrepreneurship education and training. Therefore,
it is crucial to offer kids entrepreneurial education and training in order to inspire them to pursue
entrepreneurship as a career.

In order to understand the entrepreneurial awareness and abilities among library and information
science students in Nigeria, Ugwu and Ezeani (2012) performed a study. 110 PG students in all were recruited
for the study. The findings showed that the majority of respondents were unaware of the business potential in
their industry. Furthermore, it was recommended that appropriate instruction and training be given to students
in order to provide them a thorough understanding of entrepreneurship and to foster an entrepreneurial culture
and mindset among them.

Getkate (2014) sought to determine the degree of entrepreneurial awareness and utilisation of the
university's entrepreneurial support among college students. The results of a sample of 23 students showed that
business student entrepreneurs were better knowledgeable about entrepreneurship and the support mechanisms
than those from other streams of study.

In 2014, Syden and Gordon conducted a study and examined the level of entrepreneurial knowledge
among high school pupils. 150 high school and higher secondary students were chosen as the study's sample
from six different institutions. The majority of respondents, according to the results, had heard of
entrepreneurship, which shows that entrepreneurship education might raise awareness starting at the elementary
school level so that students can consider self-employment as a career option early.

I11.  Methodology of the Study:

The study is based on first-hand information. The questionnaire was utilised to gather the primary data
from the 250 final-year undergraduate students from the Commerce and Business Management,
Science&Technology, and Pharmacy streams in the Hyderabad district of Telangana. The demographic
background of the study's participants is covered in the first section of the questionnaire, and the entrepreneurial
awareness scale—originally produced by the previous researchers Ugwa and Ezeani (2012) and modified and
used in this study—is covered in the second section. Ten statements on a five-point Likert scale make up the
entrepreneurial awareness measure.

Objectives of the Current Study:

The aims of the research the following goals were the focus of the current investigation.

1. To determine the awareness level of entrepreneurship among students of higher education.
2. To understand the effect of demographic variables on entrepreneurship.

Based on the above objectives the following hypothesis was formulated.
HO:Thereisnosignificantassociationbetweentherespondents’socio-
economiccharacteristicsandtheirawarenessofentrepreneurship.
H1:Thereisasignificantassociationbetweentherespondents’socio-
economiccharacteristicsandtheirawarenessofentrepreneurship.

IV.  Results and discussion
Demographic characteristics of the respondents or students:

The sample consists of 111 (44.40%) male and 139(55.60%) female respondents. Among them,
78(31.20%)respondents belong to the age group of 19-21 years and, 172 (68.80%) respondents belong to the
age group of 21-23 years.Moreover, 145(58.00%) respondents belong to the rural area and 105(42.00%) from
an urban area. 90 (36.00%)students from Commerce and Business Management, 105(42.00%) from
science&Technology group and, 55 (22.00%) from Pharmacy stream have participated in thestudy. Concerning
the respondents’ fathers’ occupation, 115(46.00%) are agricultural labors, 83 (33.20%) are salariedemployees,
and 52 (20.80%) are self- employed.184 (73.60%) respondents’ mothers are housewives, 48(19.20%) are
salaried employees, and 18(7.20%) are self-employed. 96(38.40%) respondents’ families were earning
amonthly income of less than Rs. 30,000, 84(33.60%)respondentsfamilyincome isinthe range ofRs. 30,001-Rs.
60,000 and70 (28.00%) respondents family income is higher than Rs. 60,000.
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Awareness on entrepreneurship:

Awareness is the state of knowing and comprehending a certain concept. The ability to create and
manage one's own firm depends on one's awareness of or perception of entrepreneurship, which is a critical
skill. A five-point Likert-rating scaling technique was employed to test the respondents' awareness of
entrepreneurship since there is no established scale to study the respondents’ awareness of entrepreneurship. Ten
statements were developed based on the review of the literature.

Tablel:Respondents’awarenessonentrepreneurship

S. Statements SD D N A SA Total Mean Rank
No score
1 It canreap a huge financial reward &prestige. 19 28 24 71 108 971 3.884 1
2 Ithelpstheeconomicdevelopment of a country 08 15 46 69 112 1012 4.048 |
3 Entrepreneur M_ustaware_ofthe various 12 38 29 92 79 938 3752 v
fundingagencies
Entrepreneurcansucceedwiththehelp
4 ofGovernment,venture capitalist, Angel investors, 11 34 38 88 79 940 3.760 v
banks,etc.
Entrepreneurship is
5 |awarethroughreading,facultymembersandindustrial 12 37 48 128 25 867 3.468 X
visit
6 Needcleargoalsandprocedures for success of a New 11 49 51 89 50 868 3472 IX
Venture
7 Entrepreneur needinnovativenessandcreativity. 03 38 45 99 65 935 3.740 Vi
Entrepreneur should haverisktakingcapacity and
8 planningability 10 32 43 105 60 923 3.692 Vi
9 ) ___Entrepreneurship L 9 17 36 92 9% 999 3.99 ]
requiresorganizationalabilitiesandmanagerialskills.
10 Entrepreneurs mustbeinnovative. 6 18 76 118 32 902 3.608 VIII

Source:Compiledfromtheprimarydata( SD-stronglydisagree,D-Disagree,N-Neutral,A- Agree,SA-
Stronglyagree).

From the Table 1, it clears that majority of the respondents aware and agreed about entrepreneurship and related
activities. Thestatement ‘Entrepreneurship helps the economic development of the country’ has got a highest
score with the mean value of 4.048and ranked first. The statement ‘Entrepreneurship requires organizational
abilities and management skill” was given rank with the mean score value 0f3.996, followed by the statement
‘Entrepreneurship canreap a huge financial reward & prestige’ with mean score value3.884 ranked third.
Thestatements‘Entrepreneurcansucceedwiththehelp of Government, venture capitalist, Angel investors,
banks,etc.,with a mean score 3.760 ranked IV, The statement Entrepreneur Mustawareofthe various
fundingagencies with a mean score of 3.752, ranked V, The statement “Entrepreneur
needinnovativenessandcreativity” with a mean score of 3.740 ranked VI, The statement “Entrepreneur should
haverisktaking capacity and planningability” with a mean score of 3.692 ranked VII, The Statement
“Entrepreneurs mustbeinnovative” with a mean score of 3.608 scored rank VIII, The statement
“Needcleargoalsandprocedures for success of a New Venture”with a mean score of 3.472 ranked IX and°
Entrepreneurship is awarethroughreading,facultymembers andindustrialvisit’ with a mean score of 3.468 raked
X. Itconcludedthat,therespondentsareawareofentrepreneurshipandthenecessaryqualitiesfactsassociated withit.

Respondents’levelofawareness

Using the entrepreneurial awareness scale, the level of entrepreneurial intention among the respondents was
measured onthemean score. The respondents’ level of awareness was categorized into three levels, low, medium
and high.Table 2 displays therespondents’level ofentrepreneurial awareness.

Table2:Entrepreneurialawareness Levelamongtherespondents

Streams Mean

Ofstudy score | P Low N Medium N High N Total

Commerce and 9 oL 3

MBusmess 38.18 | 4.77 | <3141 (10.84) 31424204 | 7a7yg) | 24205-10000 | 1oy 83

anagement

Science 23 52 8

&Technology 33.80 | 571 | <27.79 (27.71) 27.80-40.40 (62.62) >40.41-100.00 (9.63) 83
13 59 12

Pharmacy 36.90 | 5.03 | <31.16 (15.47) 31.17-41.21 (70.23) >41.22-100.00 (14.28) 84
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All streams
ofstudy

36.36

531

<30.94

45
(18.00)

30.95-40.66

172
(68.80)

>40.67-100.00

33
(13.20)

250

Source:compiled fromtheprimarydata. Figuresinparenthesesindicatespercentageto rowtotal

Table 2 displays the level of entrepreneurial awareness among the respondents of the study.lt shows that
majority of therespondents i.e., 68.80 per cent have a medium level of awareness towards entrepreneurship,
18.00% of the respondents have low level of awareness towards entrepreneurship and 13.20% of the
respondents have high level of awareness towards entrepreneurship.

From the above analysis it is identified thatrespondents belonging to Commerce and Business Management
(73.49%), Science and Technology (62.62 per cent) and Pharmacy (70.23 per cent) showed
mediumlevelofawarenesstowardsentrepreneurship.

Tab3: Participationof Respondents in entrepreneurialawarenessprogrammes conducted by various

Institutions.
Participated Notparticipated
Total
Streamofstudy N Percentage N Percentage
Commerce and Business 65 78.31 18 21.69 83
Management
Science &Technology 52 62.65 31 37.35 83
Pharmacy 61 72.62 23 27.38 84
Total 178 71.20 72 28.80 250

Source:Compiledfromtheprimarydata

Table 3 exhibits the student respondents’ participation in entrepreneurial awareness programmes. It shows that
majority of therespondents, 178 (71.20 per cent) from the three streams have participated entrepreneurial
awareness  programmes conducted byeither ~ their  concerned educational institutionsor
othergovernmentorprivateagencies. It is found highest 78.31% of respondents belongs to Commerce and
management, 62.65% of respondents belongs to Science &Technology and 72.62% of respondents belongs to
pharmacy are attended entrepreneurial awareness programmes.

Associationbetweentherespondents’socio-
economiccharacteristicsandtheirawarenesstowardsentrepreneurship

To identify the association between entrepreneurial awareness and the respondents’ social economic-
characteristics, the chi-square test was used. Table 4 presents the chi-square result of the awareness towards
entrepreneurship and the select socio-economiccharacteristicsofthe respondents.

Table4: Associationbetweentherespondents’socio-
economiccharacteristicsandtheirawarenesstowardsentrepreneurship

S.NO \Variables Chi-squarevale Significant Result

1 Gender of Respondent 16.93 0.000 RejectedHQ
2 IAge of Respondent 2.890 0.021 RejectedHQ
3 Placeofresidence of Respondent 4.310 0.038 RejectedHQ
4 Streamof study of Respondent 10.349 0.006 RejectedHQ
7 Fathers’occupation of Respondent 2.97 0.392 IAcceptedHQ
8 Mothers’occupation of Respondent 2.865 0.238 IAcceptedHQ
9 Monthlyincomeofthe family of Respondent 2.630 0.268 IAcceptedHO

Source:Compiledfromthe primarydata,significantat5 percent*level.

The above table 4 represents the association between the awareness towards entrepreneurship and the selected
socio-economic characteristicsoftherespondentsofthestudy.

. Itrevealsthatthereisasignificantrelationship/associationbetweenrespondents’entrepreneurialawareness
and gender of the respondent (P value i.e.,0.000< 0.05)
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. Itrevealsthatthereisasignificantrelationship/associationbetweenrespondents’entrepreneurialawareness
and Age of the respondent (0.021< 0.05)

. Itrevealsthatthereisasignificantrelationship/associationbetweenrespondents’entrepreneurialawareness
and Place of respondents (0.038< 0.05)

o Itreveals thatthereisasignificantrelationship/associationbetweenrespondents’entrepreneurialawareness
and Place of respondents (0.038< 0.05)

o Itrevealsthatthereisano
significantrelationship/associationbetweenrespondents’entreprencurialawareness and  Father’s  Occupation
(0.392> 0.05)

o Itrevealsthatthereisano
significantrelationship/associationbetweenrespondents’entreprencurialawareness and Mother’s  Occupation
(0.238> 0.05)

. Itrevealsthatthereisano
significantrelationship/associationbetweenrespondents’entrepreneurialawareness and Monthly Income of the
family (0.268> 0.05)

It means gender, age, place of residence and stream of students are showing significant relationship on
Entrepreneurial awareness among the respondents on the other hand Occupation of Father, Occupation of
mother and Monthly income of family is showing insignificant relationship with entrepreneurial awareness of
respondents.

TheeducationalinstitutionsandtheGovernmentofTelangana
havetakeneffortsinrecentyearstoorganizeentrepreneurialawareness — programmes under Industry  Institute
Innovation Cell, MSME hackathon and Smart Indian Hackathon Scheme in schools and colleges to develop an
entrepreneurial culture in the state of Telangana. This will create job
opportunitiesandreducetheunemploymentproblems.Furthermore,entrepreneurshipawarenessprogrammesalsobrin
gideasandinformationto the studentstobecome entrepreneursinfuture.

V.  Discussion and conclusion:

Entrepreneurship is gaining much importance all over the world. Entrepreneurs are known as the
‘engine of economic prosperity’. They act as a change agent to bring enormous contributions to the country’s
economic growth and development(Keat et al.,2011).

As part of the entrepreneurship development programmes, the Telangana Start-up Mission was
established in the year 2017by the state government. It acts as a nodal agency to coordinate the entrepreneurship
development activities which include Student Innovation, Social Innovation, Innovation in Govt, Innovation
Diffusion, Grassroots Innovation and Ecosystem Management. As a part of Telangana State Innovations with
Rural Impact (TSIRI) incentives executed by TSIC, 6 startups and 12 innovators have received incentives under
the grants: Prototype, seed, and Pilot. As part of Our Govt start-up connects, Y-Honk, a social Startup who built
a device to monitorhonking behavior of drivers, was facilitated to pitch to TSRTC, Youth for Social impact
program being implemented in 130 Govt.Degree, 60 ITI, 52 Social and Tribal welfare and few Private Colleges
across Telangana, In the Current phase more than 10000 students are getting up-skilled in design thinking and
social innovation. Telangana govt hosted Education Cafe, to chart holistic approach towards innovation in
inclusive Education.

The current study focused on entrepreneurial awareness among the undergraduates of commerce,
science and pharmacy colleges in Hyderabad district, Telangana.

It shows that 71.20 of the respondents from all streams of study are aware of entrepreneurship. In other
words,73.49 percent of the respondents from the Commerce & Business Management stream, 62.62 per cent of
the respondents from the science &Technology stream and 70.23 per cent of therespondents from the pharmacy
stream showed a medium level of awareness towards entrepreneurship. Besides, there is asignificant association
between the respondents’ demographic variables such as, age, place of residence and stream of study andtheir
awareness towards entrepreneurship. According to the above study if higher education students are highly
aware ofentrepreneurship,theycandevelop apositive attitudetowardschoosingentrepreneurship asacareerchoice.
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