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Abstract

Online dating sites have transformed the terrain of modern romance, drastically changing how people interact
and create personal relationships. This sociological examination looks at the complicated dynamics and
societal repercussions of online dating sites. Key issues investigated include the influence of technology on
social interaction, the monetization of intimacy, and the development of identity in virtual places. This research
explains how online dating platforms develop and reflect larger social norms and values by critically examining
user behavior and platform design. By combining empirical research and theoretical frameworks from
sociology and allied disciplines, this study gives significant insights into the multidimensional phenomena of
online dating platforms and its relevance in modern social life.
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l. INTRODUCTION

MaclverandPagehavedefinedSocietyasawebofsocialrelationshipsandtherearedifferenttypes of
relationships. A relationship can either relate an individual to a larger group like anorganization, institution,
community, and society or can define the connection on a moreindividual level. Connections on an individual
level can consist of familial ties consisting ofmarital relationships, relationship between parents and children etc.
The focus of this study isto analyze a similar relationship on an individual level which is based on the
connection ofcourtship between two and trace it's evolution over time. This analysis will be conducted byfirst
understanding the traditional meaning of the term courtship, exploring the current andmodern jargon relating to
dating culture. With the explanation of the modern jargon, therecomes an introduction to the modern ways of
courtship and dating. These modern ways arebased on the utilisation of technological platforms facilitated by
the internet which consist ofwebsitesandapplications.

Alongwiththis,thisprojectaimsatstudyingtheconceptsofcourtship/datingandonlinedatingin the context of
India. This will be achieved by throwing light on the tropes of dating culture,and charting the advent and
evolution of online dating in India. As India is a country with amyriad of social identities, understanding the
experiences of people having different socialidentities becomes crucial. Therefore, this study aims at looking at
the phenomenon of onlinedating through a multi-dimensional perspective. This project also attempts at finding
out theimpactsofthecovid19globalpandemicononlinedating.Lastly,onthebasisofacomprehensive analysis of the
subject, this study formulates a list of benefits and drawbacksofonlinedatingwhich rangefromgeneralor
universalto specifictolndia.

Il. OBJECTIVES OF THE STUDY
Tracingthehistoryandoriginofonlinedating.
Studythe psychologybehindright andleft swipe ononline datingplatforms.
Studytheadventoftheonlinedatingcultureinindia.
Analyzethedifferentexperiencesofpeoplewithdifferentsocialidentitiesandages.
Findthebenefitsanddrawbacksofonlinedating
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1. REVIEWOFLITERATURE
1. HistoryofOnlinedatingplatforms

The first online dating app was pioneered by Gary Kremen in 1995. Before Tinder, Bumble,Meetme, and Hinge
there was Match.com, he believed that this revolutionary idea would helpsingles to find someone special. “I
thought it would be really interesting to use the internet forrelationships and to do it right.(Gary Kremen in an
interview with QOutlet,1995). As onlinedating started to become popular in the United States of America, so has
the number ofinterracial couples, according to a research by National Academy of sciences. The first
spikeofthesemarriageswasexperiencedsoonafterthelaunchof Match.comin1995.Thecompanyexpanded in 24
countries and territories, offering the websites in 15 different languages. Thecompany claims that over the years,
they have learned more and more about what people arelookingfor and whatexactly they needthatwillhelpthemin
their search for aperfectmatch.

India- considered as the land of arranged marriages, conveys us a totally different story. Afterthe advent of
dating apps, a country where casual cross gender relationships are still notaccepted socially, the influence of this
app on youngsters is breaking the convention bypromoting theideaofseeking
loveandcompanionshiponline,notnecessarilywiththeintention ~ of  marrying. The 1990s apps like
jeevansathi.comand shaddi.comwere the mediumfor people meeting online with the intention of marrying, but
now due to the growing cultureof dating every relationship may or may not end in marriage. Dating platforms
give a moreliberal approach rather than focussing on religion, caste and community it focuses on theirinterests,
compatibility and common beliefs. India is considered to be a country of youthaccording to a report of online
global data, statista.comthe online dating segment, India'sturnover is expected to reach $783 million by 2024
from $454 million in 2021 making it thesecond largest country national revenue generator for dating apps after
the United States. Thesecond reason for the growing culture is due to the covid pandemic which hit the
country,during thatperiodthis marketgrew phenomenally.AppslikeAisleachieved3milliondownloads in 2021,
HiHi an Indian app launched last year has received a strong responseduring/ post pandemic, another example of
this is OkCupid which was launched in 2018 andexperienced a 26% increase in the registration and matches.
QuackQuack saw 70% of usersloggingfromsmaller citieswhileonly 30%werefrombigcities.

According to a Delhi based sociologist Bhavna Kapoor, “Indian society is a churn". Due torising education and
financial independence among youth especially women making themfinanciallyindependent. Shealso

states that the society is growing more complex and the growing concept of individualismyouth find it difficult
to maintain a large social group or find dates offline hence they preferonlineasamediumofmeeting.

2. Drawbacksofonlinedatingplatforms

Dating apps existed and were more prevalent in metropolitan cities but the covid pandemic,isolation caused
them to boom in other parts of the country as well. According to a report byMatch (An online dating Platform)
there are 45 such applications (the most popular one beingHinge, Tinder, and Match), there has been a 15% rise
in the number of people using datingplatforms from February 2020 to July 2020.T hese applications have helped
many people toconnect over the years but there have been cases of harassment, abuse, and catfishing on
theseplatforms. Shani Silver ( New York based writer and host of a dating podcast) spoke how shewas being
treated on these platforms," | was being used for free sex work, it doesn't feel goodit hurts." She also said that
before someone says hello or states their name or introducesthemselves, they ask for sexual favours on these
applications. All these incidents have madeher feel of lesser value. These messages have multiplied across
platforms and it has an effectboth on men and women. A data from 2020,(Pew Research Center study) stated
that womanonline daters aged between 18 to 34, 57% of them received sexually explicit messages orimages they
didn't ask for, adding to this research they also reported threats of physical harmsto women on these platforms.
One study also showed that how transgender, bisexual men
feltunsafeontheseapps.Sexualassaultisalsoabigproblemwiththesedatingsites.A2019surveyby, (ProPublicia and
Columbia Journalism Investigations) found that " More than a third
ofwomenstatedthattheyweresexuallyassaultedbysomeonethattheymetthroughadatingappand more than were
raped.” Now  when these women try to report, the dating apps fail to
takesatisfactoryandactivemeasures.Thisleadstopsychologicalstressandevenworseexperiences. Cyber-crimes have
also increased, a total of 3000 cyber-crime cases have beenreportedsincethelockdownbegan,including
deathsandmurdersduetoonlinedatingplatforms(Kaur and lyer, 2021).

AccordingtospacetransitiontheoryofProf.KaruppannanJaishankarwhichisconcernedwithcybercrimes states that,
"Any human being suppressed in their real time environment, feels akind of power or strength to vent or remove
such anger from behind a screen."(Kaur and
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lyer,2021).Hethinksthathewillliveguiltfree, hisactionswillremainanonymous. Thisbooststhecriminals’
moraleandthisdwellsindeepercrime.AsperanewsarticlepublishedintheTimesof India (October 2019), A woman
working in an IT sector in Pune lost 10 lac rupees inmatrimonial fraud. A cyber-crime case was also reported in
vadodara in which a 35 year oldwoman from vadodara got in contact with a man from UP through tinder on
14th February2020. After a month's friendship the man asked for 4000 rupees via Google pay which
wasreturned in a few days, after the trust was gained he demanded for a huge amount from MarchtoJuly.
Thewomaninthattimeperiodtransferred11.35lacsindifferentbankaccounts.Whenshe asked to return money the
man blocked her on all social networking sites. (Our Vadodara,January 5 2021). These frauds are common on
applications like Tinder, Hinge, etc (Kaur andlyer 2021). Harassment, Assault, and cybercrime are considered to
be macro drawbacks ofthese platforms but what about the micro aspects like ghosting, the term means cutting
offcontact with a potential partner, a friend etc. When someone ghosts you they stop replying toyourmessages,
calls,theyjustvanishwithoutanyexplanation. Thementaltollwhichghostingtakes on your mind is quite underrated.
It destroys your self-esteem, creates self-doubt,
trustissues,andfearofabandonment. Alongwiththis,theleakingofintimateandnudepictures/videoshasbeentakenupas
anewmodusoperandibyonlinefrauds/potentialpartners,to blackmail for money or as a mode of harassment. The
root cause of this is "sexting", thistermdescribesthe
activityofsendingnaked,seminakedpicturesorvideos,throughphones,itmaybeaccompanied by
explicitsexualconversations(Kaur and lyer 2021).

3. Aredatingappsinindiadesignedtomakeusswiperightonprivilege?

In this growing complex society, whereindividualism is prevailing,mostly
theyoungergenerationratherthanmeetingsomeoneorganically,inreallife,prefermakingonlinematches. A major
surge in online dating platforms is due to the feeling of loneliness which was createddue to the Covid pandemic.
But apps like Tinder, Bumble, Hinge, Happn , and OkCupid havedeveloped dramatically. On these applications
before swiping right you can see a person'spictures,age,bio, hobbies, height, politicalbeliefs, religion etc.

Now, when we have so much information we feel we can't be wrong about this person but
ontheseplatformsthereisalwaysghostingandachanceofcatfishinginvolved,that'swhysuccessstories on these
platforms are celebrated because it's very rare. The notion of swiping right inIndiaissaidtobedoneonthebasisof
socialstrata.Example,whenyouarelookingataprofilepicture, quality matters it states that the camera is good which
leads to the phone beingexpensive and the person in the photo would be well to do. Next, the outfit: what's the
personwearing a designer suit or pajamas, and finally the location of the photo clicked. Are weswipingright
oniphonesandfairskin?Alotofyoungsterstryhardtomake

theirbioattractiveandwejudgethemonthebasisoftheirpictures.Like,ifsomeone islookingforsomeonewholoves to
travel, and their travel photos also attract you but what if the picture is a little grainy,does it mean that they'd be
a bad traveller. All these filters have caught us in a web andblindfolded us, from seeing the world as it is. This

above phenomenon is called The
HaloEffect',coinedbyThorndike(1920).Thiseffectcanbe,"causedbythephysicalattractivenessofanindividual " (Dion,
Berscheid,&Walster,1972).This attractiveHalois

knownas"beautifulisgood".(Ramaker,AshleyA,2020).ThisHaloEffectisingrainedinthemindfromthetimehumansar

eborn.AnexampleofperpetuationofthiscanbeseeninhowmostDisneymoviestalkaboutthewayagoodwomanshouldbe
-fair, longhaired,andthin.Withreferenceto men they should be tall, muscular, and possessed with socially
accepted manly abilities.Adding on to this, advertisements of fairness and beauty products show how fairness
andbeautywill get one success,luckandconfidence inlife,asopposedtonot fittinginthe widelyaccepted Eurocentric
beauty standards. There is a similar situation that is emulated on
thesedatingplatformsasbeforeswipingrightonsomeoneweunconsciouslybaseoursolely/majorlyontheirappearancea

ndthevisiblecuestothelifestylethatthepeoplefollow.

4. AdvantagesofOnlinedatingplatforms.

Thegrowthofonlinedatingplatformshaveincreaseddramatically.

Millennials,ondatingappslike TinderandOkCupid,lovetofindcompanions.This new trendhas
takenovertherelationship market, they find everything that fits their schedule and find likeminded peoplewithin
the four walls of their room. Talking about its advantages, it saves a lot of time in thispost-
modernsocietywhereitfeelsthateven24hoursisless,theseappsprovideyouconvenience. A variety of options for
finding people who are like minded, have the samehobbiesthatyouhave, insimpletermsyou can
findwhatyouarelookingfor.
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Also,theseappsallowustokeepthingsinformalandbeopenaboutit. Y ouhavetheoptionoftaking things slow as per
your pace. A report by, (Pew Research Center, February 6 2020)claims that adults who identify themselves as
gay, lesbian or bisexual(48%) and LGB
Adults(55%)statedthattheyallhaveusedtheseplatformsandoutofwhich(20%) ineachgrouphaveeither married or
been in a committed relationship with someone they first met through theseapps. On these platforms, there is an
option known as 'Incognito Mode', which gives you anoption of hiding your profile with someone whom you
dislike or even from your familymembers.ltgivesyouanoptionchangeyourlocationandincreaseyourproximity,for
instanceon Bumble, they have this special feature of "Travel Mode", were in it provides you with theoption of
changing your location 7 days prior before you reach that place so you can look,swipe on people and when you
reach your desired location you may not be alone. They alsoprovide with the proper pronounces, what you
identify as, for example He/Him, She/Her,They/Him. It also gives a way to promote your business/support
towards a  cause. It can be  forsupport  towardswomen'shealth,art  andculture  ofa
specificallyindigenoustribe.Lastly,postpandemic it gives you an option of what are your preferences with regard
to Covid, Example,yourfirstdateonlineoroffline,Vaccinationcertificate, etc.

5. Domenandwomenlookfordifferentthingsontheseapplications?

AccordingtoresearchersatQueenMaryUniversityofLondon,Sapienza,UniversityofRomeand Royal Ottawa Health
Care Group found that men and women look for different things onthese applications (Kathryn Lindsay, July 28
2016). According to Hallam, De Backer, Fisherand Walrave (2018), they documented that,” it is men's tendency
to prefer Sexual variety
andcasualsexwithanumberofpartner'sascomparedtowomen(GrantHilaryBrenner,Psychology Today, May 26
2018). In a study done by Gareth Tyson, Vasile C. Perta, HamedHaddadi, and Michael C Seto, created 14 fake
profiles of men and women and released themin New York and London. The research findings showed that men
swipe right far more thanwomen. The make men matched with 0.6 percent and fake women 10.5 percent. This
showsthatwomenarefarmoreselectiveinchoosingtheirmatches,whereasmenswiperightwhatevercomes their way
(Kathryn Lindsay, July 28 2016). Finding a potential partner on these apps isa tiring, gloomy, and tedious
process. Hinge, was marketed as an application for long termrelationship but men are looking for "ethical non-
monogamy" also known as ‘polyamory’(LouisePerry, 13 July 2022).

Another study shows that out of 100 a male user likes 35 profiles and skips 65 while a
femaleuserlikesonlyfourandskips96(TheEconomicTimes,Panache,May142020).Ironically,italso stated that a
male user logs into his profile 20 times in a day and a female user logs in totheir profile 26 times a day. Thus,
Males look for casual hook-ups/sex while females look forsomethingmoreseriousandvaluable.However
thissituationdiffersfromperson toperson.

V. RESEARCH DESIGN AND RESEARCH METHODOLOGY

The nature of this research is exploratory and qualitative. A thorough analysis of
availableliteratureontheabovementionedobjectiveswillbeconductedthiswillincludestatisticaldataand objective
data regarding the number of users of online dating services in India
andWorldwide,genderratiointhenumberofusers,popularOnlinedatingappsinindiachangeinthe pattern of number
of users during and post pandemic etc. Qualitative methods of primarydata collection will be employedto
understand the experiences of different people withdifferentsocialidentitiesin India.
ResearchMethodology

Sampling:  Snowball sampling method will be used, it is a recruitment technique in
whichresearchparticipantsareasked toassistresearchersin identifyingotherpotentialsubjects.
Theaimistohaveasamplesizeof100respondentswhoareactivelyusingtheseplatforms.

Questionnaire: The tool for collecting primary data would be questionnaire, it is a list ofquestions which is used
to gather data from respondents about their attitudes, experiences andopinionsregardingtheir usageof
onlinedatingservices.

The data has been collected from 41 participants, who have been an active/ previous user oftheseapplications.
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V.  DISCUSSION AND ANALYSIS

Surveymethodwasusedtocollect thePrimarydata. The participantsofthe surveywere usersof various online dating
platforms like Bumble, Hinge, and Tinder etc. And were majorlycurrent residents and native to the state of
Guijarat and the city of Vadodara. The objectiveskeptinmindwhileformingthesurvey questionnairewereasfollows-
1. To collect the first-hand experience of people of different gender identities, age, place
ofresidence/nativeplace, on variousonlinedatingplatforms

2. To understandthedrawbacksandadvantagesof usingonlinedatingplatforms

Tofindthemostusedandmostreliableonlinedatingplatformfromtheperspectiveofitsusers
Tofindtheleastusedandleastreliableonlinedatingplatformfromtheperspective ofitsusers
Tounderstandthepsycho-socialimplicationsofchoosingapotentialmatchonvariousonlinedatingplatforms
Tostudythemost the motivebehindthe usageofthese applicationsbydifferentpeople

oA W

7. Tounderstandthelegalconnotationsandawarenesshehindcyber-
crimes/scamsconductedthroughonlinedatingplatforms
8. Tothrowlightonthesuggestionstomaketheseapplicationsasafer,inclusiveanduser-friendlyplace

DATA ANALYSIS

After a thorough analysis of the data collected through the survey, it can be observed that themost number of
participants who are users of online dating applications are 21 years old.Followed by 22, 23, and 20 years of
age. Through this observation, it can be concluded thatmajority of the users of online dating applications
approximately fall within the age range 0f20 to 23.

Age (0 copy

41 responses

10.0

7(171%) 7(17.1%)

7.5
6 (14.6%)

50
3 (7.3%)
2(49%) 2(4.9%) 2 (4.9%)

1(2.4%)

2.5

1(2.4%) 1(2.4%)

0.0

19 20 21 22 23 24 25 26 27 48 53

It was also observed that the most used application among these participants was Bumble
andtheleastusedapplicationswereGrindr andBlued.

Awhopping36.6%oftheparticipantsclaimedthattheirmotivebehindusingtheseapplicationsistoseekaromanticrelation
shipandanother36.6%claimedthattheywantedcasualrelationshipsthroughtheseapplications.9.8%oftheparticipantsw
antedtofindfriendsthroughtheseapplications.

When it came to reliability, 51.2% of the participants were dubious and responded with a"maybe".31.7%
believed that these applications are reliable and 17.1% don't believe in thereliabilityof theseapplications.
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Do you think these applications are reliable? LD Copy

41 responses

® Yes
@® No
@® Maybe

41.5% of the participants think that these applications might be queer friendly. 36.6% of thepartycompletely
agreeand 22%disagree.

Do you think these applications are queer friendly? |D Copy

41 responses

® Yes
® No
@ Maybe

36.6%

A majority of 65.9% of the participants haven't been victims to any kind of scam, abuse
orharassmentontheseplatforms.34.4%oftheparticipantshavefacedscam,abuseorharassmentontheseplatforms.

Have you ever faced any kind of scam /have you ever been a victim of |_D Copy
catfishing/Abuse/Harassment?

41 responses

@ Yes
® No

53.7% of the participants believe that women and queer people are more susceptible toharassmentandabuseon
theseapplications.29.3%aredubiousand17.1% disagree.
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Do you think women and queer people get harassed/scammed more than men on
these applications?

41 responses

@ Yes

@® No
@® Maybe

Analmostequalnumberisobservedwhenitcametotheawarenessoflegallawspertainingtocybercrimes.

Are you aware of the legal laws pertaining to catfishing/ Abuse /Harassment?

@ Yes
® No

43.9%

41 responses

Again, an almost equal percentage of participants have and havent faced any

whileusingtheseapplications.

Have you ever faced any kind of stigma while using these applications? Did you ever

feel the need to keep your identity a secret?

® Yes
® No

41 responses

46.3%

stigma

Herearethetrendsregardingswipingright/selectingamatchwithsomeoneontheseapplications.Mostofthepeopleswipe

rightonthebasis ofbio/interests andpictures.Verificationofthe
thirdpriority,andreligionandpoliticalorientationfourthpriority.

accountseemstobethe

A majority of 58.5% of the participants agree that the experience on these applications varieson the basis of
one's social identities like gender, religion, sexual preferences, age etc. 26.8%aredubiousand 14.6% disagree.
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Do you think your experience on these applications varies on the basis of your social
identities like gender, religion , sexual preference, age?

41 responses

@ Yes
@® No
Maybe

Again, a majority of 70.7% of the participants agreed that the user base of these applicationshasexpanded
during/postpandemic. 22% aredubiousand7.3% disagree.

Do you think the user base of these applications has expanded during/post
pandemic?

41 responses

® Yes
® No
Maybe

Someof thebenefitsof onlinedatingplatformsaccordingto theparticipants:

Easytofindpeoplewiththe samemotivesasyourself

Youget tomeetnewpeople,get newexperiences,andexploremore ofthe outerworld
Theintrovertshavethebestadvantageontheseplatforms,talkingvirtuallymakesiteasy for themto interact
Canhelpyoufindapartnerirrespectiveoflocation

5. Ithelpsinpassingthetime,it’sadistraction. Textingsomeonecan helpmeinalotofways.Also,
theseapplicationsworkwellfor cis-hetmen andwomen

Someof thedrawbacksof onlinedatingplatformsaccordingto theparticipants:

el NS s

1 Catfishing

2. Badalgorithmsbasedonappearance,paywalls,peoplelookingforquickfunratherthanactualconnection

3 Noaccounabilitry

4, Theseappsaredesignedtobequeerfriendlybutthatdoesn’thappen. Afewweeksago,l came across cases of

gay men being manipulated through fake profiles on the appGrindr.
Theywereaskedformoneyinexchangeofthembeingleftalone,safely.Acis-hetman canpretend to begay
andemotionally abusequeerpeople

5. Socialexhaustion

63.4%oftheparticipantsagreethatpeopleindifferentlocationslikedifferentcitiesorstateshavedifferentexperiencesont
heseapps.31.7% aredubiousand 4.9% disagree.
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Do you think people in different locations like different cities or states have different
experiences on these apps?

41 responses

@ Yes
® No
@ Maybe

Majority of the participants believed that the most common motive for people to be on theseapplications is
casual/short term relationships. A congruence between the participant's ownmotiveand their perceived motiveof

otherscan beseen here.
61% of the participants believe that men and womenlook fordifferent thingson theseapplications.34.1%

aren'tsureand4.9% disagree.
Do you think men and women look for different things on these applications? E
41 responses
® Yes

@® No
@ Maybe

68.3% of the participants agree that dating, expression of sexuality, pre marital relationshipsareataboo in
India,19.5% aren'tsureand12.2% disagree.

Do you think dating, expression of your sexuality, pre marital relationships are a taboo
in India?

41 responses

@ Yes

@® No
@ Maybe

Ahugemajority, 70.7% of theparticipantshavehidden their usageof theseapplicationsfromtheirparents/family.
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Does your family/parents know that you are a user of these applications?

41 responses

® Yes
® No

63.4%oftheparticipantshelievethatpeopleofdifferentageslookfordifferentthingsontheseapplications,36.6%
aren'tsure.No onedisagrees.

Do you think people of different ages look for different things on these applications?

41 responses

® Yes
® No
Maybe

Someofthepositivepersonalexperiencessharedbytheusersoftheseapplications:

1. Ifounditusefulforcasualrelationshipsbutwhenthingsdon'tworkoutitsEasiertoputaboundary.

2. IhavefoundmypartneronBumbleandit'sbeen2yearswearetogetherandwearegoingstrongsoitturned outto
begreatfor me

3. Understandingnewperspectiveandgettingintosomethingshortterm

4, Findingpeoplefromyour community

5. Providesgoodconnectingplatformforlike-mindedpeople

Some ofthepersonalnegativeexperiencessharedbytheusersoftheseapplications:
1. OnappslikeGrindr,middleagedmenhavesentexplicitpicturesevenafterlhaveresistedreplying,
itisunsafefor womenandqueerpeople

2. There was this one man who was too quick to ask about my sexual preferences, | wasquite shocked
because we had just exchanged names and he started talking aboutsexting

3. Ihave met a lot ofdumbpeople throughthese platforms

4, Stealingofpersonaldata

5. Nomatchesandconstantadvertismentsforsubscriptions, matchedwith fakeaccounts

Majorityoftheparticipantsbelievethatbumbleisthesafestandmostreliableapplication. Thereisacongruenceobservedh
ereasmajorityoftheparticipantsareusersofBumble.
Tinderisbelievedtobetheleastsafeamongalltheavailabledatingapplications.

Someofthesuggestionsprovidedby theparticipantstomaketheseplatformsbetter, safeandinclusive:
There shouldbe moreverification,donetoconfirmapersonsage
Strictactionfor peoplewho tryto harassother peopleon theseplatforms
Afeatureofdeletingtext
Instead of buying premium subscription like Gold/Platinum some other option shouldbegiven
Sendinganotificationtopeopleoftheirdisplaypictureisbeingmisused
Helpline numbers on these platforms to reach out if they have faced any kind
ofHarrasment/Abuse/Catflsh|ng Addingtothismentioningthelawspertainingtodifferentcrimes.

oukrwdEO
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7. I don’t know how can these applications be structurally designed better. There can
besomethingsthatcanbedone, however,ldofeelthathowevergoodtheapplicationsaredesigned,  asociety  thathas
misogynistic, homophobic, and

transphobicelementsroamingaroundlikethiswillmakeanyspaceunsafeandunreliable. That’smyopinionthough.

VI. CONCLUSION

Theanalysisofonline
datingplatformsconsistedofreviewingtheexistingliteratureregardingtheoriginandthehistoryofonlinedatingplatform
s.Thisreviewalso includesstatisticaltrendsregardingnumberofusers, their
genderidentities,spikeanddeclineinthenumberofusersandtheirsubsequentreasonsetc.Followedbythisisathoroughdi
scussiononthebenefitsandthedrawbacks of these applications, the way people with different identities are
impacted throughthese applications and a novel approach on the elitism and status quo perpetuated by
theapplications through its exclusionary membership offers. Along with this, there is also an
indepthanalysisofthepsycho-sociologicalphenomenacalledthe“Haloeffect’thatleadsusto“swipingright”on
someoneand findingapotentialmatch.

Family and Marriage are always considered to be social institutions of utmost importance andvalue. They
determine  our course of socialization and  assimilation into  the  society, ensure
thecontuinityandpassingonofculturalandtraditionalvalues.Courtshipandromanticrelationships  thus form an
equallyimportant sociological phenomena that receive very
littlescientificattention.Thisstudyisanattempttobreakthistrendandshedlightonthesociologicalaspectsof
romanticrelationshipsin thetechnologicalera.
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